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THE ALL-MOUNTAIN AND TRAIL BIKE CONCEPT FROM ORANGE — “IT JUST WORKS” 

ORANGEBIKES

New lightweight frame. 
British built in 6061-T6 aluminium

Aggressive trail geometry with the new 
single-pivot compact rear swingarm

Geometry for 27.5 wheels with 
130 front/120 rear suspension travel

Frames from £1600 | Bikes from £2700

Custom specs, options and colours. 

British built Orange Bikes are renowned for their ability

to take on pretty much anything that’s thrown at them.

This is the new 2017 Orange Four.  

Engineered to be light, active and fun. It features the compact 

swingarm, with its high-performance single-pivot reliability.

Built to go anywhere, this is the short-travel trail bike with a 

big helping of ‘can do’ attititude - and you can pick the colour*.  

Specs and colours live
at orangebikes.co.uk/four

DECALS

PAINT

#FOURLIFE

single-pivot compact rear swingarm

Geometry for 27.5 wheels with 
130 front/120 rear suspension travel

Frames from £1600 | Bikes from £2700

Custom specs, options and colours. 

Specs and colours live
orangebikes.co.uk/four
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Welcome to MyGreenPod Magazine! As always, 

this issue’s packed with green pearls and features on 

individuals and groups that are doing things differently. 

Women play a role – though not always a good one – 

but we’re still a long way from democracy and equality. 

PH
O

TO
 ©

 C
H

R
IS

T
IA

N
 S

H
A

M
B

A
N

A
IT

mailto:katie%40mygreenpod.com?subject=


mygreenpod.com   AUTUMN  54  AUTUMN   @mygreenpod    

NHS. ‘The crisis in our health service is acute 
– and I would make it a priority to boost NHS 
finances and end the failed marketisation 
experiment that’s doing so much harm.’

Caroline’s top priority as prime minister 
would be to tackle the greatest threat we face: 
climate change. ‘I would immediately invest in 
a nationwide ‘warm homes’ scheme to provide 
insulation to everyone’, she explains. ‘Such a 
project would not only create jobs in every part 
of the country, but it would cut winter deaths, 
reduce bills and crucially lower the amount of 
energy we use – thus contributing to the fight 
against catastrophic climate change.’
It’s fair to say that having a woman in charge 

doesn’t necessarily change things for the better
 – because clearly, it depends on the woman.

question her respect for democracy. The nuclear power 
plant at Hinkley was given the green light despite 
rock-bottom public support and fracking will go ahead 
in Little Plumpton, Lancashire despite enormous local 
opposition and Lancashire County Council’s decision 
to reject Cuadrilla’s planning application.
It’s not the most convincing prologue to a revolution 

in rights and equality; is this a false start, or will other 
changes be necessary before female leaders can flourish 
in a truly representative democracy?

WHO HAS CONTROL?
‘We know that having a woman in charge doesn’t 
always change things for the better’, says Caroline 
Lucas, co-leader of the Green party and MP for 
Brighton Pavilion. ‘Theresa May’s government is 
masterful in the art of saying one thing while doing 
another.’ The government’s duplicity is most clearly 
underlined by its decisions on fracking, nuclear power 
and the future of the UK’s energy supply. They fly in 
the face of public opinion and, as a result, directly 
contradict May’s promise to ‘hand back control’ to the 
British public.
There is one area in which May appears to be 

listening: there will be no second referendum, 
she insists. The people have spoken – and ‘Brexit 
means Brexit’. But does this reflect genuine 
respect for public opinion, or is a referendum 
in which 33 million people were moved to cast 
their vote – and which was dubbed the largest 
exercise of democracy in modern British history 
– simply too big to ignore? The proof will be in 
the way exit negotiations are handled, and the 
degree to which public opinion is canvassed and 
considered. It’s not looking great so far.
‘Conservatives are treating the referendum 

result as a carte blanche for remodelling Britain 
in the way they see fit, rather than using this as 
the springboard for the democratic revolution 
we so desperately need’, Caroline Lucas says. 
‘Instead of taking the opportunity to negotiate 
the future with the British public, May looks set 
to impose her own ideologically driven ‘hard 
Brexit’ – and that means Britain leaving the 
single market.’
As well as severing the relationship with our 

biggest trading partner, leaving the single market 
would also risk tearing up crucial environmental 
and social protections that come as part of the 
package. Moreover, May’s timetable means 
we also face the seemingly impossible task of 
completing what are usually seven-year trade 
deal negotiations in just two years. ‘It’s clearly 
deeply hypocritical for the government to plough 
ahead with such radical plans without any proper 
consultation with the public on the terms of the 
deal, and without a vote in parliament before 
triggering Article 50’, Caroline says.

A DIFFERENT KIND OF LEADERSHIP
Irrespective of whether our governments decide 
to listen, there is a hunger for change pulsing 
through the UK – and the USA – that will not be 
ignored. With that comes a real opportunity to 
advance a different kind of politics that engages 
with communities and reflects modern Britain. 
And we’re ready for it.
Individuals and groups up and down the UK 

are standing up to banks, energy companies 
and politicians, demonstrating alternative, 
sustainable solutions to old systems – from 
community energy projects to financial 
investments that also consider social and 
environmental currencies. 
Local communities are opposing drilling for gas 

beneath their homes and the Labour Party has 
joined the Greens in opposition to fracking. The 
cost of Hinkley, and the fact that similar projects 
around the world have been beset with delays, 
means it’s not too late to avoid throwing billions 
of pounds of billpayers’ money at the project 
when we should be investing in renewables. The 
public hunger for change is far from over.

NEWS

I reject the idea that stereotypically ‘masculine’ characteristics would help women be 
more successful, though I don’t doubt that it might make life easier for us. In fact I 
believe it’s crucial that people in parliament are comfortable being themselves – they 
shouldn’t be forced into acting in a certain way simply because the atmosphere of the 
place is still stuck in Victorian times. I’m really inspired by lots of women in politics – 
not least Nicola Sturgeon and Leanne Wood, who both lead their parties in their own 
distinct way.’

CAROLINE LUCAS 
Co-leader of the Green party and MP for Brighton Pavilion

heresa May has taken the helm at Number 10 and 
Hillary Clinton was the first female nominee of any 
major political party in the USA. But what looks like 
a triumph for gender equality may actually mask a 
disaster for democracy.
Clinton was one of the two least-liked presidential 

nominees in modern history. The other was President-
elect Donald Trump, who was heard legitimising 
sexual assault on tape recordings of what he dismisses 
as ‘locker room’ banter.
In ABC News/Washington Post polls, the two 

candidates had nearly identical ‘unfavourable’ ratings 
among registered voters: 59% for Clinton versus 60% 
for Trump.
It’s almost inconceivable that just before the elections,  

Clinton – a woman who should represent a beacon of 
hope for females all over the world – was shoulder-
to-shoulder in the popularity stakes with Trump, a 
man who has been accused of rape and heard sharing 
day-to-day strategies for abusing women and getting 
away with it.
On this side of the Atlantic, Britain’s second female 

prime minister came to power without winning 
an election and has forged ahead with policies that 
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‘We now also have a chance to demonstrate a 
different kind of leadership – one that creates 
other leaders, not followers’, Caroline tells us. 
‘That’s what feels exciting about the current 
swing shift and what can help ensure women 
political leaders become the new normal.’

BARRIERS TO EQUALITY
While we’ve made some progress towards gender 
equality in Britain, we still have a long way to go. 
Up to three million women and girls across the 
UK experience rape, domestic violence, stalking 
or other violence each year. 70% of people 
earning the minimum wage are women and, at 
the current rate of progress, we would have to 
wait more than 150 years before seeing an equal 
number of women and men elected to England’s 
local councils.
‘I’m particularly concerned about the 

challenges and discrimination faced by the trans 
community in Britain; a shocking 48% of trans 

people under 26 say they have attempted suicide’, 
Caroline tells us. ‘Whether it’s in politics, the 
world of work or safety when walking the street, 
gender inequality is still pervasive in Britain.’
The culture in parliament – which Caroline 

reveals is often aggressive and unwelcoming – is 
just one example of where barriers to equality 
exist and need to be actively broken down. 
‘Parliament needs to be held to the same equality 
standards we demand of other workplaces’, 
Caroline says, ‘and the way in which women 
in particular are targeted, threatened and 
objectified if they are in the public eye needs 
to change urgently. We all have a responsibility 
to call that out when we see it and support one 
another across political divides.’

TIME FOR CHANGE
So what would a truly democratic, equal 
and representative parliament look like? 
For Caroline, free childcare would be made 
available (for politicians’ children, not the MPs 
themselves) and the rules would be changed 
to accommodate job-sharing MPs. ‘This would 
open up parliament to more people’, Caroline 
says, ‘and give those with disabilities and caring 
responsibilities a better opportunity to stand for 

election.’
When it comes to the day-to-day running of 

the country, Caroline is clear about what she 
would do as a leader. ‘When a prime minister 
takes office they are asked to write four ‘letters 
of last resort’ to instruct commanders on 
Britain’s nuclear-armed submarine fleet on what 
they should do in case on an attack’, Caroline 
explains. ‘Since Britain has been a nuclear state 
every prime minister has been elected promising 
to use those weapons if Britain suffered an 
attack. I would be different – and my first act 
as PM would be to begin the dismantling of 
Britain’s nuclear arsenal and a reconfiguring our 
place on the world stage. If we’re serious about 
peace-building and ridding the world of nuclear 
weapons then we need to take a lead by ending 
our membership of the nuclear arms club.’
With the money saved from scrapping Trident, 

Caroline would invest in ‘the most important 
piece of security infrastructure’ we have: our 
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‘We know that having a 
woman in charge doesn’t 
always change things for 
the better’
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enny Shepherd’s services to 
sustainable economic development 
and socially responsible investment 
have been recognised with an MBE. 
She has many years’ experience in 
ethical investment and was herself 
a personal investor in some early 
community energy projects. ‘Joining 
the board of Orchard Community 
Energy was a great way to use my 
skills to make a difference close to 
where I live’, Penny tells us.
As a community benefit society 

(BenCom), Orchard Community 
Energy conducts business for the 
benefit of the community, returning 
profits to the local area. It develops 
community-owned renewable 
energy projects that reduce 
the impact of climate change, 
increase energy security, generate 
community benefits and support 
the local economy.
The BenCom was set up in 

partnership with Mongoose 
Energy by a ‘brilliant group’ of 
committed locals and experienced 
professionals, who worked together 
to move a solar farm in Kent into 
community ownership.
The 5MW ground-mounted solar 

array at Orchard Farm is already 
operational, and should generate 
around 5,020MWh of renewable 
electricity in its first year – enough 
to power around 1,250 homes. It’s 
expected to save 44,500 tonnes of 
carbon dioxide over its lifetime. To 
date, the launch of the bond offer 
has been the highlight of Penny’s 
time at Orchard Community 
Energy, as it will raise the funds 
required to pay back the money 

loaned by the project’s developers.
Investors in the bond offer, which has a £500 minimum investment 

threshold, are expected to receive 5.5% interest per year, with additional 
benefits going to Swale and Medway through a community fund.

‘In its first five years of operation, we estimate that the Orchard Farm solar 
array will generate at least £10,000 per annum for community projects in 
Swale and Medway’, Penny tells us. ‘The amount will increase substantially in 
the later stages of the project; we expect to deliver a community fund of up to 
£3m over 25 years.’

ENERGY

Working with Mongoose Energy brings together expertise and experience 
from across the UK. Its brave vision of enabling community energy projects 
has guided us through the process of acquisition. We have been fortunate 
to pull on past successes and feel in safe hands when it comes to navigating 
some of the many policy changes that have been taking place.’

PENNY SHEPHERD MBE 
Chair of Orchard Community Energy

ABOVE 
Penny Shepherd 
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The fund will support local projects that focus on areas including fuel poverty, wildlife conservation, 
climate change mitigation and carbon reduction – such as waste projects and low-carbon 
transport initiatives.
Attaining energy security from community-owned renewable projects that offer a good return on 

investment sounds like the stuff dreams are made of – and this in itself is one of the greatest obstacles 
for Penny. ‘People have a natural and understandable suspicion of things that sound too good to 
be true’, she tells us. ‘Add to that ever-changing government policy on renewables and community 
ownership – a complex story with many facets that are new and need explaining. They’re all barriers 
to making things happen.’
Still, Penny has found that people become far more comfortable and enthusiastic about the model 

once they start to see the outcome of their first investments. Forecasting 5.5% when interest rates are 
at 0.25%, we can see why.

P
Penny Shepherd MBE,  
Chair of Orchard Community Energy

‘People have a natural and understandable 
suspicion of things that sound too good  
to be true’

Want to learn more about these community energy projects?
n   More on Wiltshire Wildlife Community Energy’s biodiversity strategy is at wwce.org/biodiversity
n   Information about Orchard Community Energy is at orchard.coop
n   More on Mongoose Energy is at mongoose.energy

FIND OUT MORE

or Lesley Bennett, chair of Wiltshire 
Wildlife Community Energy 
(WWCE), community energy was a 
commitment rather than a career 
choice; she works as a volunteer in 
the sector because it brings together 
issues about which she cares 
deeply: tackling climate change 
and supporting local communities. 
With 20 years’ experience in local 
government, she says ‘politics is a 
messy, unpleasant business. Issues 
are often fraught and complex – 
but no one with good information 
could possibly doubt that climate 
change and sustainability are 
vital issues that affect us all and 
transcend political debate.’
Convinced by the power of 

community-owned renewable 
energy projects in the fight against 
climate change, Lesley joined 
WWCE at the first share offer. 
Now WWCE has five  
community-owned schemes  
under its belt: three rooftop 
projects and two solar arrays. 
The array at Chelworth is on  
an industrial estate next to  
Wiltshire Wildlife Trust’s  
Blakehill Nature reserve, and 
the Braydon Manor array, in 
partnership with Mongoose 
Energy, is near Purton, Wiltshire. 
It’s the first split-ownership solar 
site in the UK – and one of the UK’s 
largest community solar schemes.
The Braydon Manor solar farm 

will produce 9.1MW of clean 
energy a year – enough to supply 
over 2,500 houses – and save 3,900 
tonnes of carbon over each of the 
25 years planned for the project. 
Construction of the solar array 
started in September 2015 and was 
finished three months later; on 
31 December it was connected to 
the grid and it has been exporting 
electricity ever since.
But getting community projects 

off the ground was not the only 
goal for Lesley; at WWCE there is 
an equally strong focus on ensuring 

the solar farms continue to serve wildlife and 
biodiversity long after they are erected and 
connected. WWCE works with Wiltshire Wildlife 
Trust, of which Lesley was previously a trustee, 
to create detailed Biodiversity Management 
Plans to ensure the solar farms enhance and 
enrich the land they sit on. Over the past 
few months great crested newts, damselflies, 
butterflies, bats, rabbits, birds and even some roe 
deer have been logged at the Chelworth site.
Prior to conversion, the land beneath the 

Braydon Manor array was exhausted pasture that 
had been used for horses destined for France 
and the meat trade. WWCE plans to transform 
it into a wildflower meadow in the heart of the 
Braydon Forest. It will be sown with green hay 
from a nearby Wiltshire Wildlife Trust Nature 
reserve and managed with sheep rather than 
by mowing. Birds and bats will be encouraged 
to use surrounding hedgerows and trees for 
nesting and brooding and beehives and bug nests 
will be established. The solar array will act as a 
biodiversity bank and a home for the pollinators 
that will enrich the surrounding farmland.
It’s perhaps no surprise that the Braydon 

Manor array received the Best Renewable Energy 
Scheme award at 2015’s Regen SW awards 
ceremony. It was recognised as an exceptional 
project in the community energy sector – and 
the best standalone renewable energy project in 
the South West.
‘I think our role is not only to look for new 

projects but to increase awareness of the issues 
of renewable energy, sustainability and climate 
change within our community’, Lesley tells us. 
‘Energy is at the heart of our comfortable and 

prosperous society: we take it even 
more for granted than we do the 
water coming out of our taps. But 
our use of energy reshapes the 
world our children will live in. 
We need to be engaged in energy 
efficiency in every way, from using 
the best lightbulbs to setting up 
local generation and grids and 
batteries. We should be as proud of 
our local schemes as we are of our 
local parks!’

The merry-go-round of 
government policy on renewable 
and community energy has proved 
the greatest challenge for Lesley and 
WWCE; ‘Last year hardly a month 
went past without the government 
cutting back on FiTs, turbines and 
anything else it could think of’, 
she remembers. Thankfully, the 
obstacles and challenges haven’t 
put Lesley off. ‘We will just have 
to be more inventive!’, she says. ‘I 
look forward to working with other 
community groups to make the 
world understand that community 
energy is a force to be used 
and developed.’

Power is synonymous with strength, manliness and aggressive things. I prefer to 
think of what we are doing as empowering. Renewable energy is a concept that 
empowers more people to lead more comfortable, better lives without jeopardising 
life quality for the rest of the world. Join the community energy movement to 
empower a better life!’

LESLEY BENNETT 
Chair of Wiltshire Wildlife Community Energy
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F
Lesley Bennett, 
Chair of Wiltshire Wildlife 
Community Energy

EMPOWERING
COMMUNITIES 
Meet two women who are bringing renewable energy – and all its 
benefits – to their communities

‘Politics is a messy,  
unpleasant business’
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here has been massive financial innovation 
in the solar industry; over the last five years 
we’ve seen everything from pioneers launching 
small projects to sophisticated funding models 
involving mainstream banks and dedicated 
investors.
Communities for Renewables CIC (CfR) was 

set up in 2012, when community energy was in 
its infancy. ‘The board, which includes some of 
the UK renewable energy industry’s founders, 
recognised a need – and an opportunity – to 
change the way energy infrastructure was 
developed, financed and owned’, explains Jake 
Burnyeat, CfR’s managing director. ‘The UK had 
made good progress in shifting to decentralised 
low carbon generation but, unlike Denmark and 
Germany, we had not managed to decentralise 
ownership and economic benefit at the same 
time.’
While most of the large-scale wind and solar 

projects in the UK were built by commercial 
developers under profit-driven models, CfR 
set out to show that the industry can be based 
on local ownership and benefit, through social 
enterprise business models.

TRANSFORMING COMMUNITIES
To date, CfR – a community interest company 
(CIC) – has worked with over 20 local energy 
enterprises as well as councils and social 
landlords. Over the last 18 months alone CfR has 
helped deliver over £25m of community energy 
installations. ‘Our work ranges from helping a 
new local energy enterprise to get set up and 
develop its business plan to helping a project to 
get financed and built’, Jake tells us.
Since 2014, CfR has also worked with the 

award-winning Plymouth Energy Community to 
help set up a local energy generation enterprise, 
which has raised over £2m in community share 
investment and £4.5m in long-term debt finance. 
The money has funded solar panel installations 
on the roofs of over 30 schools and community 
buildings in the city and a 4.1MW community 

solar farm on a brownfield site. The solar panels 
help reduce energy bills and earn a return for 
people who have invested in the community 
share offer, while the surplus income generated 
supports work to help get people out of energy 
debt and green Plymouth’s energy supply.

CfR has just completed the community 
purchase and financing of the largest community 
solar project in the UK to date, at Wick Farm 
in Somerset. The 9.3MW solar farm will be 
run for the benefit of the local community 
and, over the next six months, CfR will involve 
local organisations and launch a community 
investment offer.

GAWCOTT FIELDS BOND OFFER
One investment opportunity that’s already up 
and running is the Gawcott Fields Community 
Solar project, a 4.2MW solar farm between 
Buckingham and the village of Gawcott. The 

solar farm was commissioned in June 2016 and 
has been generating energy and income from 
the sun since then. It’s made up of 16,000 solar 
panels and is expected to generate around 4m 
kWh of electricity each year – equivalent to the 
annual consumption of around 1,000 homes. 
The solar farm benefits from a 20-year inflation 
linked Feed-in Tariff (FiT) that was secured 
before the cuts last year. 
‘We’re hoping to raise £1.125m through the 

Gawcott Fields community bond offer, with the 
remainder of the money coming from a 15-year 
bank loan for which we have an offer of just over 
£3m from Santander’, Jake tells us. ‘The money 
will be used to repay the development and 
construction costs of the solar farm, which have 
so far been funded by the landowner and the 
construction contractor.’

People and organisations can invest any amount 
from £250 upwards and, while adults from 
any region can invest, in the event of over-
subscription priority will be given to those from 
the local area. The 20-year bond offers an annual 
interest of 6% with some built-in inflation 
protection, too: the bond interest increases by 
0.5% for each 1% rise in inflation above 3%. Bond 
investors get their capital retuned by year 20, 
with capital repaid out of revenue reserves rather 
than being dependent on further financing. 

COMMUNITY BENEFITS
‘Buckingham and the surrounding parishes 
spend around £20m per year on energy’, Jake tells 
us, ‘almost all of which leaves the local economy. 
The Gawcott Fields Community Solar project is a 
step towards reducing and localising that energy 
spend, and making energy a benefit to – rather 
than a drain on – the local economy.’
Surplus income generated after operating costs, 

bank loan costs and payments to bond holders 
will be used to support community projects 
in the local area. The community surplus is 
expected to be around £10,000 per year for the 
first three years, and a total of around £2m over 
the 30-year life of the project.
For the first three years, half the community 

surplus will be used to fund a local programme 
to help people who are struggling with fuel 
poverty and energy debt. This programme 

will be run by Buckingham and Winslow Citizens Advice 
in collaboration with the National Energy Foundation, a 
Milton Keynes-based energy charity. The other half of the 
community surplus will be used to support a fund to provide 
grants to local organisations. The grants will be awarded 
through an application process open to organisations 
operating in the local community.
‘The electricity generated at Gawcott Fields is currently being 

exported to the local grid and sold to an energy supplier’, Jake 
says, ‘but we hope that market developments in the next few 
years will enable local people and businesses to ‘buy local’ and 
purchase the electricity from their community solar  
farm directly.’

A NEW ENERGY SYSTEM
The energy industry is already changing, with new supply 
companies offering an alternative to the ‘big six’ and 
commercial models emerging that enable small consumers 
and generators to become active participants in the energy 
market. ‘Smaller projects can be just as challenging as bigger 
ones and are often dependent on volunteers who put in a 
huge amount of time to get their enterprises off the ground’, 
Jake tells us. ‘That goes to show the will power that is out 
there to change the energy system for the benefit of people 
and planet.’ 
As CfR has grown, so too has the community energy 

industry, with local energy enterprises being set up in villages 
and cities across the UK. Many of these enterprises are still 
embryonic but it shows the interest is there – and enough 
have reached a sufficient scale to demonstrate it is a  
viable model.
‘The future of energy is locally generated, locally owned, 

low carbon and smart’, Jake explains. ‘Energy storage and 
management technologies will help to balance energy 
generation and consumption on a more local scale. This 
will help increase the percentage of our energy that can be 
generated from variable and local renewable sources and 
better manage our electricity networks.’

BREXIT, FITS AND FINANCE
But despite the growth, benefits and popularity of community 
energy, those forging ahead with the transition to solar still 
face big challenges – whether putting solar panels on a school 
roof or building a solar farm to power a town.
Brexit has dangled a giant question mark over the future of 

the renewable energy industry as much of our environmental 
legislation comes from Europe. ‘The falling pound will 
push build costs up, as the bulk of a solar installation’s cost 
is in euros’, Jake explains. ‘However, community energy 
installations that are up and running and benefit from an 
inflation-linked Feed-in Tariff may gain from rising inflation 
and energy costs, which are possible results of Brexit. That’s 
why we put the inflation protector into the interest terms for 

ENERGY

Want to know more about Gawcott Fields and solar investments?
n   Information and and bond offer documents on Gawcott Fields are at gawcottsolar.co.uk
n   Gawcott Fields solar bond details are at ethex.org.uk/GawcottFields
n   More about Communities for Renewables CIC is at cfrcic.co.uk

FIND OUT MORE

Nearly £200 billion was invested in wind and solar generation 
worldwide in 2015. The technology and industry is mainstream, but 
the economics and risks are dependent on project-specific factors. A 
well developed and managed renewable energy project is an asset; the 
question is, to what purpose are we putting that asset to work?’ 

JAKE BURNYEAT 
Managing director of Communities for Renewables

‘the will power is out there 
to change the energy system 
for the benefit of people  
and planet’

the Gawcott Fields Community 
Solar bond offer.’
FiT cuts cuts have also made 

it a lot harder to develop new 
community energy projects but, 
in a trend that will hopefully be 
sustained, community energy 
enterprises are buying operational 
renewable energy projects from 
commercial developers. ‘This is 
a great opportunity if the terms 
of the purchase result in a fair 
apportionment of value’, Jake says. 
Over the last 18 months, CfR has 
managed the community ‘buy-back’ 
of £20m of solar projects – and it’s 
working on models to scale this up.
‘We are seeing more loan finance 

coming into the community 
energy market from mainstream 
and specialist sources, and this is 
helping the sector to scale up’, Jake 
tells us. ‘Community share and 
bond offers will continue, but the 
returns offered are likely to come 
down as the economics get tighter. 
The community investment offers 
CfR has worked on over the last 
two years – including the Gawcott 
Fields Solar offer that is still open – 
have been able to offer 6% returns, 
but we expect the returns on future 
offers to be lower.’
But the cuts to subsidies over the 

last two years represent the biggest 
hurdle in the transition to solar 
power; they’ve hit the industry hard 
and made it difficult to develop new 
community energy projects. ‘The 
renewables industry is now being 
asked to compete with little or no 
subsidy against a subsidised fossil 
fuel industry’, Jake says. ‘That’s 
the challenge. If we can meet that 
challenge through innovation in 
finance, smart energy technologies 
and new business models – all of 
which is happening – it will be hard 
to hold us back!’

‘The future of energy is 
locally generated, locally 
owned, low carbon 
and smart’

S O L A R 
R E T U R N
Can we still bank on the sun – and expect healthy returns – in a post-Brexit world?

T

TOP
Jake Burnyeat, CfR’s 

managing director

BOTTOM
Gawcott Fields community 

solar project

http://www.mygreenpod.com
https://twitter.com/mygreenpod
http://gawcottsolar.co.uk
http://ethex.org.uk/GawcottFields
http://cfrcic.co.uk
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cotricity began life in 1995, born from the 
realisation that the conventional way of making 
electricity, by burning fossil fuels, was the biggest 
single source of climate change. Our proposed 
solution was a new kind of electricity, the green 
kind.  
We were the world’s first green electricity 

company, and while the technology to make 
green electricity was relatively new, we could see 
a potential future where all electricity was made 
this way – utilising the wind, sun and sea.
What we couldn’t see was a renewable 

alternative for gas, and for many years we held 
the view that we had to simply wean ourselves 
off this rather versatile energy source, and shift 
heat loads from gas to electricity.
That changed for us in 2010 when we bumped 

into the concept of green gas – gas made by the 
anaerobic digestion of organic material, which 
could then be ‘scrubbed up’ and put into the gas 
grid. It was a direct parallel to green electricity. 
And our missing link.
There was no green gas available in Britain at 

that time. The gas we’d found was a by-product 
of a factory in Holland.  
We introduced the green gas concept to Britain 

that year with our green gas tariff, and in the 
process we took a big evolutionary step: we 
moved from being a green electricity company 
to a fully fledged green energy company, 
from having half the answer to having the 
whole answer. It was one of our most exciting 
moments.
At the same time, we set about making plans 

to build our own sources of green gas in Britain 
using our ‘bills into mills’ model – the tagline 
that describes quite well our core approach, 
harnessing our customers’ energy bills to build 
new green energy mills.
The main issue we struggled with was 

feedstock: what to put into our green gas mills. 
At one end of the spectrum we could see food 
waste, at the other end energy crops. Both had 
their drawbacks, and after a lot of analysis we 
concluded that neither could really do the job on 
the scale we were looking for. 
We kept looking for the solution, and then a 

couple of years ago we came across a new idea 
that held the answer to the feedstock problem 
and so much more, something that brought 
a whole new dimension to the potential that 
making green gas had to offer.

THE IDEA IS SIMPLE – TO USE GRASS
On 18 November 2016 we unveiled a national 
plan for Britain based on this new concept, in a 
report called ‘Green Gas Mills: The Opportunity 
for Britain’.
As we show in that report, grass can provide 

all of the gas needs for 97% of Britain’s homes 
by 2035, and create a new industry, supporting 
up to 150,000 jobs and pumping £7.5bn into the 
economy.
Making gas from grass has none of the 

drawbacks of energy crops, food waste or 
fracking either – in fact, it has no drawbacks 
at all. If we do it this way, we’ll make big cuts 
to carbon emissions, take a big step in making 
Britain energy independent, develop a new 
process of supporting food production by 
improving soils, create wildlife habitats on 
an unprecedented scale and provide support 
for farmers who are set to lose EU subsidies 
following Brexit.
We’ve recently got planning permission to build 

our first prototype Green Gas Mill in Hampshire, 
too – so the new way of making gas is right 
around the corner. 
And there’s something else – making our gas 

this way is a viable alternative to fracking. We 
simply haven’t had that until now. People have 
rightly been fighting tooth and nail up and down 
the country to prevent fracking, but they’ve not 
had an alternative to support. Green gas from 
grass is the missing piece of that puzzle.  
It’s not too late to prevent fracking. There has 

been planning permission granted in Lancashire, 
but fracking hasn’t started in earnest yet. In light 
of this new way of making gas, we need to take 
a breath – step back and have a proper review of 
where we’re going to get our gas from in Britain. 
That’s why we’re calling on Theresa May to stop 
fast-tracking fracking and look at green gas as 
the genuine alternative.
We need the government to get behind this 

simple, abundant and benign energy source. 
And we need people to get behind it, too – by 
boycotting the energy companies that support 
fracking. Four of the Big Six energy companies 
in Britain either support or are deeply involved 
in fracking - which means their customers are 
unwittingly supporting the fracking industry 
through their gas bills. 
If customers boycott the companies who 

support fracking, we can show the industry that 
it simply isn’t wanted in Britain. That means 
switching to a green energy supplier that’s 
opposed to the fracking industry - if people 

ENERGY

By Dale Vince, founder of Ecotricity

switch to us that’s great, but the important thing is 
to avoid those energy companies that support the 
fracking industry. 
A boycott is a powerful tool – and it puts us in a 

strong position to try to prevent fracking in Britain. 
The vast majority of people in this country do not 
support fracking – if they reflect that in their choice 
of energy company, it would have a big impact.  
 We’ve worked with anti-fracking groups around 

the country for some time. Now we’re going one 
step further to oppose fracking in Britain. We’ve 
submitted planning applications to build Green 
Gas Mills at two sites in Lancashire where there 
are already plans for fracking: at Ryedale, the first 
consented fracking site in Britain for five years, and 
Roseacre Wood, another of Cuadrilla’s Lancashire 
projects.  
We want to show that there’s another option for 

local communities, and make sure we have a proper 
debate at the local level, in the same way that we 
want MPs to debate it at the national level.
According to the government’s own Public 

Attitudes Tracker, support for fracking has reached 
an all-time low, with only 17% of people in support 
of the controversial process. 
Fracking is perhaps the most unpopular energy 

source ever known. Local people are currently shut 
out of the planning process on fracking. County 
councils make the decision - but even if they turn 
down a fracking site, the government steps in and 
approves it over the heads of the people. 
The next few years are crucial in the development 

of a sustainable energy policy in Britain. And we 
really will see its impact on the landscape around us 
- we’ll either be growing grass, or we’ll be fracturing 
and destroying the land beneath our feet. 
For me, the choice is simple. As Bob Dylan almost 

said, the answer, my friend, is growin’ in the wind. 

FIND OUT MORE
Ready to switch to clean, green energy at home or 
work?
n   More on Ecotricity’s green energy is at  

ecotricity.co.uk/our-green-energy
n   Ecotricity’s report, ‘Green Gas Mills: The Opportunity        

for Britain’, is available at ecotricity.co.uk
n   To get a quote or switch to Ecotricity, go to  

ecotricity.co.uk/mygreenpod or call  
0800 999 4 600

E

THE GRASS IS 
GREENER... 

TOP
Dale Vince 

Founder of Ecotricty

BOTTOM
Green Gas Mill

http://www.mygreenpod.com
https://twitter.com/mygreenpod
http://ecotricity.co.uk/our-green-energy
http://ecotricity.co.uk
http://ecotricity.co.uk/mygreenpod
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CELEBRATING REVOLUTIONARIES

IN ASSOCIATION WITH  
MONGOOSE ENERGY

AWARDS 
2016

W 
hile the politicians stand back, 
individuals and teams up and 
down the UK – across all sectors 
– are stepping up and going to 

extraordinary lengths to help set us on a path to 
a low-carbon future.
These pioneers and heroes were recognised at 

a glamorous green carpet event on 07 October, 
held at the new British Airways i360 viewing 
tower on Brighton’s seafront.
The sixth annual P.E.A. (People. Environment. 

Achievement.) Awards, in association with 
Mongoose Energy, celebrated the people who are  
driving sustainability forward in sectors ranging 
from finance to the arts. 
This year’s ceremony, themed People. Energy. 

Action., was packed with surprise entertain-
ment from artistic collective Zu Studios, and 
at dusk the iconic West Pier – Brighton’s most 
photographed building – was lit up in a stunning 
celebration of its 150th birthday.
Prior to the awards, the Eco Technology Show 

hosted a Low Carbon Summit at the venue, ex-

ploring issues ranging from the impact of Brexit 
on the renewable energy sector to ideas on 
how to achieve the 5th Carbon Budget targets. 
Inspirational case studies were shared by leading 
organisations, setting the tone perfectly for the 
ceremony that followed. 
Huge congratulations to all our winners – we 

hope you’re inspired by their incredible work!

OUR THANKS TO
Oliver Heath, eco-designer and host of 2016’s 
P.E.A. Awards; guest speakers Caroline Lucas, 
co-leader of the Green Party and MP for Bright-
on Pavilion and Mark Kenber, CEO of Mongoose 
Energy; Rod and Tim Fischer, event projects 
management at Live Brand Communications; 
Martin Thomas, Samira Harris and the team at 
Zu Studios; Bison Beer, Luscombe Drinks and 
Juniper Green organic gin.

MARK KENBER, 
CEO of Mongoose Energy

‘How great is it to be here in Brighton, 
in my city, surrounded by people who 
are doing brilliant, brilliant things – 
not just waiting for other people, for 
governments to do stuff, but doing  
it themselves.’ 

http://www.mygreenpod.com
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OUR WINNERS!
From living with cows to taking the government to court,  

these green heroes are putting the spotlight on sustainability

ARTS, FASHION, FILM, MUSIC

WINNER (JOINT): 
JO GODDEN 

RubyMoon

WINNER (JOINT): 
VANESSA REID &  
CAPE FAREWELL
The Milking Parlour

RUNNERS-UP: 
ALICE WILBY, NOVEL BEINGS novelbeings.com

KATE HOLBROOK, TURTLE DOVES turtle-doves.co.uk
THOMAS PETIT, GOSSYPIUM gossypium.co.uk

Jo Godden’s mission is to reverse some 
of the negetive effects the mainstream 
fashion industry has on the 
environment. Her RubyMoon swim 
and activewear is certified to produce 
42% fewer carbon emissions per piece 
than high-street equivalents, and even 
contains material made from recycled 
fishing nets and other ocean waste. 
All profits help to provide loans for 
female entrepreneurs in developing 
countries, so they can develop and 
expand their own businesses.

 @RubyMoonSwim
rubymoon.org.uk

‘This was an innovative 
use of art and messaging 
to engage the general 
public: education is the 
key to awareness.’ 
P.E.A. judges

As part of Cape Farewell’s FarmArt 
programme, political ecologist and 
artist Nessie Reid lived with two 
cows for five days in a temporary 
‘Milking Parlour’ in Bristol. The 
installation explored the current state 
of farming and its environmental 
impact. During the show Nessie 
milked, fed, cleaned and slept with the 
cows, demonstrating the challenging 
processes involved in the production 
of an everyday product: milk. Debates 
at the set brought together the 
voices of dairy farmers, vegans, food 
producers, academics and others.

 @milkparlour @capefarewell
themilkingparlour.org

BEST OF THE SOUTH WEST

WINNER: 
CHRIS HARDY 

Upcycle & Eco-Rangers

‘Chris Hardy’s mission 
is to build a more 
sustainable society by 
creating behavioural 
change, one person  
at a time.’ P.E.A. judges

At festivals your sense of identity is 
upset, your personal beliefs about the 
world are suspended and you’re ready 
to be influenced. Upcycle’s  team of 
Eco-Rangers uses this opportunity 
to influence thousands of people’s 
behaviour, and encourage individuals 
to contribute to a more sustainable 
society. Chris has spent countless 
late nights and early mornings on 
dirty campsites, and has helped train 
over 200 Eco-Rangers to inspire 
festivalgoers to tidy up their space, 
recycle where possible and leave only 
grass when they’re ready to go.

 @UpcycleUK
up-cycle.org.uk

RUNNER-UP: 
VANESSA REID & CAPE FAREWELL, 

THE MILKING PARLOUR  
themilkingparlour.org

BUSINESS
SPONSORED BY

WINNER: 
RETURNLOADS.NET 

Team award

‘The team at 
returnloads.net has 
achieved outstanding 
results in the 
commercial sector, 
providing proof you 
can tweak a traditional 
business model and 
make it a success.’ 
P.E.A. judges

Around 30-40% of trucks on UK roads 
are empty. By matching suitable loads 
to hauliers who would have made 
return journeys with empty vehicles, 
last year returnloads.net reduced the 
number of empty miles travelled by 
UK hauliers by over 251 million. 

 @returnloads
returnloads.net

RUNNERS-UP: 
GOOD RUBBISH COMPANY TEAM  

thegoodrubbishcompany.co.uk
KATE HOLBROOK, TURTLE DOVES  

 turtle-doves.co.uk

ENERGY
SPONSORED BY

WINNER: 
THE BIG CHURCH SWITCH 

Team award

The Big Church Switch campaign 
(Christian Aid, Tearfund, CAFOD, 
Salvation Army, Quakers in Britain) 
is calling on churches and individual 
Christians of all denominations to 
switch their electricity supply from 
fossil fuels to renewable energy. It’s 
part of the divestment movement to 
transfer public and private funds into 
renewables. The campaign’s attention 
will now shift to banks, with calls to 
adapt investment plans in line with 
the Paris Agreement.

 @TearfundAct @christian_aid
bigchurchswitch.org.uk

RUNNER-UP: 
CIRCUITREE TEAM

circuitree.co.uk

‘The winner for 
obvious reasons: 
more people buying 
100% renewable 
energy means more 
demand for the 
supply. Simple.’ P.E.A. judges

WINNER: 
JUSTIN AND CHANEL 

CORNELIUS 
918 Coffee Company

‘Justin and Chanel 
Cornelius have 
addressed the coffee 
eco-system as a family 
business, and come up 
with the complete ‘end-
of-life’ coffee solution!’ 
P.E.A. judges

Justin invented, designed and built 
the ‘world’s first coffee eco-roaster’, 
powered by the energy in used coffee 
grounds. Customers of this Dorset 
family business can have their used 
coffee grounds collected at their next 
delivery, along with used disposable 
cups – which are transformed into 
anything from to stationery to 
decorations – and coffee sacks that are 
given a new lease of life as furniture.

 @918_Coffee_Co
918coffee.com

RUNNER-UP: 
ROXY LEPRON,  

MARVELLOUS SUPERFOOD  
marvelloussuperfood.co.uk

‘RubyMoon ticks all 
the boxes for a fashion 
company of the future; 
imagine the impact 
of implementing 
this business model 
worldwide.’ P.E.A. judges

BRITAIN’S GREENEST FAMILY
SPONSORED BY

http://www.mygreenpod.com
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https://twitter.com/RubyMoonSwim
http://rubymoon.org.uk
https://twitter.com/milkparlour
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AWARDS 2016

THE EVENT!
‘I hope you’ve been 

inspired to get up and 
do something better – 
to improve a little bit  

of what you do.’ 
OLIVER HEATH 

P.E.A. Awards host and judge

LEFT
Oliver Heath, 
eco-designer 
and P.E.A. 
Awards judge

‘Tonight is about celebrating 
the positive action that 

people are taking – often 
against the odds.’ 

CAROLINE LUCAS 
Co-leader of the Green Party and MP for Brighton Pavilion

Inspired by what you see – or know a green 
hero who deserves a P.E.A. Award?
n  Nominate your green champions at 

peaawards.com/nominate
n  More on the awards is at peaawards.com

PEA AWARDS 2017
Nominations are now open!

LEFT
Jarvis Smith, 
P.E.A. Awards 
founder

BELOW
Martin 
Thomas and 
Samira Harris, 
Zu Studios

INSET
Caroline 
Lucas, co-
leader of the 
Green Party

http://www.mygreenpod.com
https://twitter.com/mygreenpod
http://peaawards.com/nominate
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HEALTH
SPONSORED BY 

WINNER: 
CLIENTEARTH 

Team award

Last year, following a five-year legal 
battle to protect public health, 
ClientEarth won a major case against 
the UK government at the Supreme 
Court over its failure to comply with 
EU limits for nitrogen dioxide in 
the air. The government’s continued 
failure to act saw the activist lawyers 
mount a second case, which they won 
in November 2016.

 @ClientEarth
clientearth.org

RUNNER-UP: 
FLAVIAN BIANCHINI, SOURCE 

INTERNATIONAL  
source-international.org

FOOD

WINNER (JOINT): 
ILANA TAUB 

Snact

WINNER (JOINT): 
SUMA WHOLEFOODS 

Team award

Every year mountains of fruit are 
rejected before reaching UK shop 
shelves because of their superficial 
imperfections. Social enterprise Snact 
tackles the very root of the problem 
by turning that surplus into healthy 
snacks – the signature product being 
a vegan jerky made with 100% fruit. 
Fruit that’s too big, too small, too ugly 
or simply too abundant is bought 
directly from British farmers at fair 
prices and made into a delicious and 
healthy product. The goal is for Snact 
and its customers to turn snacking 
into ‘snactivism’: with every snack 
you make a positive act towards a 
fairer and greener food system. By 
the end of this year Snact will have 
saved 50 tonnes of fruit. The company 
is also set to launch a 100% home 
compostable packaging for its fruit 
jerky, which will be the first of its kind 
in the UK.

 @snact.co.uk

snact.co.uk

‘Suma Wholefoods was 
the ‘big perfect thing’  
in the Food category 
entries and nominations.’ 
P.E.A. judges

Suma has been promoting the benefits 
of a healthy vegetarian lifestyle for 
almost 40 years, and it has recently 
also introduced initiatives to reduce 
energy use and minimise food waste. 
Its energy consumption is now at a 
level that’s well below the industry 
average. Working with partner 
organisations such as The Real Junk 
Food Project, Suma now gives short-
dated and damaged stock to local food 
banks or pay-as-you-feel kitchens, 
providing a source of healthy food for 
the local community and minimising 
the volume of waste food sent to 
landfill. It has recently appointed 
an ethics champion tasked with 
monitoring supply chain management 
and product sustainability, as well as 
investigating ways to reduce the use 
of palm oil in branded products. As a 
supplier to independent shops, Suma 
also offers advice on which products 
to stock, how best to compete with 
supermarkets and how to make 
businesses viable and sustainable. 

 @SumaWholefoods
suma.coop

‘In Snact we found 
a ‘little perfect 
thing’ in the Food 
category entries and 
nominations. This 
social enterprise is 
taking a big bite out of 
the UK’s food waste.’ 
P.E.A. judges

‘The activist lawyers at 
ClientEarth are fighting 
for our right to breathe 
clean air at a time 
when more people are 
dying from air pollution 
– per year – than from 
smoking and heart 
disease.’ P.E.A. judges

OUR WINNERS!

‘This is a great  
example of local 
tradesmen taking on 
the remit of making it 
easier for homeowners 
to go green.’ 
P.E.A. judges

An eco-renovation from Bright 
Green Homes can reduce the energy 
consumption in domestic and small 
business properties by as much as 
90%. After conducting a Home Energy 
Report, a solution is designed that 
works on the fabric of the building 
and the lifestyles of the people who 
live and work in it, with the usual 
considerations of use, aesthetics and 
budget. Big improvements can be 
made over the building’s full lifecycle.

 @brightgreens
brightgreenhomes.co.uk

HOMES
SPONSORED BY 

RUNNER-UP: 
MUKTI MITCHELL, COSYHOME  

cosyhomecompany.co.uk

WINNER: 
ALEX HUNT 

Bright Green Homes

RUNNER-UP: 
ECOLOGY BUILDING SOCIETY 

TEAM  
ecology.co.uk

MONEY

WINNER: 
SHARED INTEREST SOCIETY 

Team award

‘This inclusive and 
engaging business model 
shares both risk and 
reward around a large 
number of people.’ 
P.E.A. judges

Shared Interest Society helps alleviate 
poverty by enabling people in remote 
and disadvantaged communities to 
trade and earn a living. Investments 
made by its 11,000 members are 
loaned to farmers and handcraft 
producers who buy seeds, fertilisers 
and raw materials. Once their crops 
or crafts have been sold, they pay back 
the loan and Shared Interest Society 
lends the money again. Businesses 
receive a Fairtrade Premium, which 
many producers choose to give back to 
their local community for education, 
healthcare and agriculture. Last year 
Shared Interest Society raised £33m 
in investment and lent money to 150 
producer groups, representing 247,348 
individuals – including 93,478 women. 
To date, no investment has been lost 
for any of its members.

 @SharedInterest
shared-interest.com

RUNNERS-UP: 
FRIENDS OF THE EARTH TEAM  

foe.co.uk
BRISTOL NATURAL HISTORY 
CONSORTIUM’S FESTIVAL OF  

NATURE TEAM  
bnhc.org.uk/festival-of-nature/

PIONEERS
SPONSORED BY 

WINNER (JOINT): 
HARRY OWEN 

MCB Seafoods

Last year, MCB Seafoods partnered 
with Danish company Plastix to launch 
‘Retrawl’, a scheme encouraging 
fishermen to recycle old fishing nets 
and gear. Instead of paying about 
£300 for unwanted nets to be taken to 
landfill, the ‘ghost gear’ is collected for 
free and recycled into anything from 
socks to skateboards.

 @MCBSeafoods
mcbseafoods.org

‘This is exactly why 
the P.E.A. Awards 
were created: Harry 
is changing the entire 
DNA of an old-school 
fishery – and tackling 
a global threat to 
marine wildlife.’ 
P.E.A. judges

http://www.mygreenpod.com
https://twitter.com/mygreenpod
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http://cosyhomecompany.co.uk
https://twitter.com/SharedInterest
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TECHNOLOGY

WINNER: 
CIRCUITREE 

Team award

Circuitree is a clean energy capture 
and storage start-up that designs, 
manufactures and installs solar 
and battery storage solutions. It 
specialises in products based on 
Aqueous Hybrid Ion energy storage, 
or ‘saltwater batteries’. These are the 
only high-performance batteries that 
are non toxic, non flammable and 
enviromentally benign throughout 
their entire lifecycle – and the first 
batteries in the world to achieve 
‘cradle-to-cradle’ certification. 
Circuitree has also developed a 
residential energy storage product 
that overcomes the intermittency 
problem associated with renewables 

and allows homeowners to store and 
use their self-generated solar energy 
on demand, even at night. This means 
an average home can now source up to 
80% of its annual energy demand from 
clean, locally produced power.

 @Circuitree23
circuitree.co.uk

TRANSPORT

WINNER: 
THE BIG LEMON 

Team award

‘This community bus 
travel company shows 
others how to get from 
A to B environmentally.’ 
P.E.A. judges

The Big Lemon’s Brighton and Hove 
bus services and private coach hire 
vehicles run on biodiesel made from 
waste cooking oil collected from 
local restaurants, chip shops and 
hotels. As a result, 2.5 tonnes of oil 
are diverted from the waste stream 
each week, supporting the local 
infrastructure by helping to prevent 
flooding caused by fat, grease and oil 
blockages. Over a million passenger 
journeys have been made on The Big 
Lemon – putting over half a million 
litres of waste cooking oil to good use 
and saving over 1,000 tonnes of CO2 
emissions in the process. The next aim 
is to run bus services on electricity 
from renewables; The Big Lemon is 
currently developing plans to erect 
solar panels on the roof of its depot 
so it can run the buses on home-made 
renewable energy.

 @thebiglemon
thebiglemon.com

RUNNER-UP: 
LIFTSHARE TEAM  

liftshare.com

REGIONAL
SPONSORED BY

WINNER: 
RACHEL HUGHES

Green Mop

Green Mop provides professional 
green cleaning services to businesses 
across Brighton and Hove, helping 
to minimise their impact on the 
environment. Reasonably priced 
non-toxic cleaning supplies are used 
alongside traditional products such as 
vinegar, and the use of non-disposable 
cloths and mop heads minimises 
waste. Cleaning materials are kept 
at customer sites, meaning staff can 
walk or cycle to work. A bike pool is 

availabe and, as far as possible, each of 
the 30 members of staff is placed at a 
site near where they live.

 @GreenMop
greenmop.co.uk

RUNNER-UP: 
CHRIS HARDY, UPCYCLE & 

ECO-RANGERS  
up-cycle.org.uk

RESOURCES
SPONSORED BY

WINNER: 
BRIGHTON & HOVE WOOD 

RECYCLING PROJECT 
Team award

‘With an 18-year 
history of reuse, these 
early adopters of a 
sustainable business 
model have inspired 
another 28 projects 
across other regions.’  
P.E.A. judges

This not-for-profit social enterprise – 
the UK’s first wood recycling initiative 
– saves around 600 tonnes of timber 
from the waste stream each year. 
Wood collected from national builders, 
local businesses and homes is sorted 
and cleaned up. It’s then chopped 
for firewood or made into furniture 
and products sold at its shop, The 
Wood Store. Some is even chipped for 
electricity. The project has created 14 
full- and part-time jobs and volunteer 
opportunities are offered to marginalised 
people who want to get back into work.

 @woodrecycling
woodrecycling.org.uk

RUNNERS-UP: 
CIRCUITREE ENERGY 

INDEPENDENCE TEAM  
circuitree.co.uk

HANNAH JARRATT,  
DO THE GREEN THING

dothegreenthing.com

RUNNERS-UP: 
WINCH ENERGY TEAM  

winchenergy.com
FUTURENERGY TEAM  

futurenergy.co.uk

TRAVEL
SPONSORED BY

WINNER: 
BATTLESTEADS HOTEL & 

RESTAURANT
Team award

‘Evidence that green 
British tourism 
isn’t isolated to the 
South Coast: up in 
Northumberland this 
retro-fitted farmstead 
from 1747 is so 
sustainably operated 
they know the carbon 
footprint of each room.’ 
P.E.A. judges

Richard and Dee Slade have added 
a biomass boiler, 36-panel solar PV 
tracker, an electric car charger and 
polytunnels with low-energy LEDs 
to grow produce for the restaurant at 
this hotel in Wark. The aim? To show 
sustainable tourism doesn’t need to 
sacrifice luxury, comfort or good food.

 @Battlesteads

battlesteads.com

RUNNERS-UP: 
 KNEPP WILDLAND SAFARIS TEAM  

kneppsafaris.co.uk
FOREST HOLIDAYS TEAM  

forestholidays.co.uk

OUR WINNERS!

‘We all love this normal, 
everyday business doing 
things in a completely 
green way, helping to 
reshape and clean up an 
entire sector.’ 
P.E.A. judges

‘Quite simply, battery 
storage is the future.’ 
P.E.A. judges

PIONEERS
SPONSORED BY 

WINNER (JOINT): 
REISS SALUSTRO 

Enviromate

Reiss founded Enviromate in a 
bid to reduce the global burden of 
construction waste. The innovative 
platform lets tradesmen list and 
search for surplus material that can 

be reused, reducing the depletion 
of natural resources and waste to 
landfill. Larger volumes generated 
by corporate developers are diverted 
to community and charity projects. 
Materials are also used to rejuvenate 
run-down property and help to re-
home the homeless, tackling social 
and environmental issues at once.
enviromate.co.uk

‘The best online 
portal for the sharing 
of unwanted building 
materials, helping to 
make the building 
sector more  circular. 
A real boost for reuse 
in a sector with so 
much waste.’ P.E.A. judges

http://www.mygreenpod.com
https://twitter.com/mygreenpod
https://twitter.com/Circuitree23
http://circuitree.co.uk
https://twitter.com/thebiglemon
http://thebiglemon.com
http://liftshare.com
https://twitter.com/GreenMop
http://greenmop.co.uk
https://twitter.com/woodrecycling
http://woodrecycling.org.uk
http://circuitree.co.uk 
http://dothegreenthing.com 
https://twitter.com/Battlesteads
http://battlesteads.com 
http://kneppsafaris.co.uk 
http://forestholidays.co.uk
http://enviromate.co.uk
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recent review found that female representation  
in UK financial services is around 23% on boards 
and only 14% on executive committees. The 
review has led HM Treasury to launch the 
Women in Finance Charter, which is aimed at 
tackling gender inequality in the sector.
As CEO of Ethex, Lisa Ashford is a rare breed – 

not just for rising to the top in a male-dominated 
sector, but for her role in the positive investment 
platform’s goal to make money do good.
‘When I started in the financial services 

and energy sectors over 20 years ago, I was 
surrounded by mostly men who were initially 
slightly amused by my presence as a young, 
smaller than average female with zealous 
determination’, Lisa recalls. ‘I was lucky enough 
to be in an organisation that recognised hard 
work, commitment and ability – regardless of 
gender or age. If you are in the right organisation 
these attributes will always win out over time!’
Many years after completing her Masters 

degree and after a long stint in the City, Lisa was 
recognised as an outstanding female candidate 
and awarded a scholarship to do an executive 
Financial Strategy diploma at the Said Business 
School in Oxford. ‘I ‘tooled’ up, got the skills 
I needed to step up and then found the right 
opportunity’, she tells us. ‘At the end of the 
day, regardless of gender, it’s about gaining the 
right experience and skills to do the job and 
then pushing yourself forward and using your 
network.’

AN EVOLVING SECTOR
As CEO of Ethex, Lisa is part of a majority-
female organisation where women are fully 
represented across the team, senior management 
and the board. ‘Everyone is different and we all 
bring different skills to the table’, she tells us. 
‘Personally, I find that being very approachable 
and open-minded allows me to really understand 
the needs of multiple stakeholders including 
business clients, retail customers, investors and 
employees. This is invaluable in a fast-paced 
environment where the market is constantly 
developing and evolving.’
And the market is indeed evolving, with the 

finance sector as a whole undergoing rapid, 
radical  change. We’re in the middle of the 
fastest-growing divestment campaign in 
history, with all institutions – from churches 

and charities to universities and pension funds 
– being asked to move their money out of oil, 
coal and gas for moral and financial reasons. 
‘Failure to divest could have a serious impact 
on share prices, as well as causing reputational 
damage’, Lisa explains. ‘Interestingly, we have 
seen the growth of investment in renewable and 
community energy projects grow on the Ethex 
platform to the tune of £23.5 million over the last 
12 months.’
Investment in green energy projects is just one 

example of ‘positive investing’, or making money 
do good by choosing to invest in businesses that 
are changing the world for the better. These 
businesses have a clear social and environmental 
mission at heart and work in areas ranging 
from renewable energy and fair trade to social 
housing, organic farming and micro-finance. 
It’s different from ethical investing, which is 
based on screening out companies engaged in 
unethical practices such as arms trading, tobacco 
or fossil fuels. 
‘How we use our money is one of the most 

powerful ways we can make a difference and 
create a sustainable world’, Lisa tells us. ‘This 
includes the products we buy, the companies 
that we buy from, the businesses we invest in 
and the banks we trust with our money. We are 
used to making ethical choices about products 
we buy but there is now a growing movement 
of people who are thinking about the impact 
of their money: they want a financial return 
but also a social and environmental one, too.’ 

Some people call this the ‘triple bottom line’: 
People, Planet, Profit. Many now realise that 
paying attention to the people and planet part is 
good for profits, too – because sustainably run 
businesses will grow and be successful in the 
future.

CHALLENGING THE STATUS QUO
On the Ethex platform, you can browse and 
compare positive investment and savings 
products according to the projects you want to 
support and the financial return you’re looking 
for. Some current projects offer up to 6% and 
have a great positive impact across sectors 
including community energy, social housing 
and community property. A number of products 
are also eligible for different forms of tax relief; 
Social Investment Tax relief (SITR) provides 
benefits similar to EIS, where 30% of your 
investment can be recovered through tax relief. 
Other products are eligible for inheritance tax 
relief, which is an important consideration if 
you’re planning for the future.
Over the last year, the impact made by 

investment in Ethex projects is huge: over £23m 
has been ploughed into renewable energy, 
£311,000 has gone to microfinance projects in 
60 countries, nearly half a million to organic 
food and farming, £2.1m to social care housing 
and quarter of a million to renovating historic 
buildings.
This bumper year means Ethex is now nearing 

the £50m mark for investment raised, since 
launch, into social businesses, charities and 
community organisations. That’s incredible 
for a small social enterprise that only started 
in 2013. ‘We’ve just secured further funding to 
expand the team, build out our infrastructure 
and get ready to bring in the next £50m!’, Lisa 
says. ‘We’re looking forward to broadening our 
investor community and helping more social 
businesses grow and flourish.’
As Ethex grows, it will continue to ensure 

opportunities are equally available to all and that 
the benefits and rewards are on a par irrespective 
of gender. ‘We’ve come a long way but there is 
still a way to go – especially when it comes to 
women represented in the boardroom’, Lisa tells 
us. ‘In more recent years I feel that there are 
many more women leading the way in fintech 
and I’m proud to have such inspirational peers. 
Disruptive business models are challenging 
the status quo and breaking down traditional 
barriers to entry. These are exciting times.’

MONEY

Good people are making money 
 – and making money do good things

MAKING

Money
A

Want to know how to make your money do good?
n  More on Ethex is at ethex.org.uk
n  Browse investment opportunities by sector, 
impact or return at ethex.org.uk/savings--
investments_16.html

FIND OUT MORE

Lisa Ashford, 
CEO of Ethex

CALLING ALL GREEN HEROES!
We need you now more than ever, 

let’s celebrate death together!

THEME: 

ENTER THE P.E.A. AWARDS FOR FREE AT 
www.peaawards.com   @peaawards

2017’s 
People. Environment. Achievement.  

Awards will honour death.
The death of People. 

The Environment. 
The Animals.

All who have suffered through man’s greed. 

NOMINATIONS CLOSE 
MIDNIGHT 17 JUNE 2017 

AY OF THE       EAD
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hrive Renewables has launched a 
new bond to help build a pipeline of 
projects that will support the shift 
to a cleaner, smarter energy system.
Now independent, Thrive 

Renewables was established by 
Triodos Bank in 1994. It already 
owns and operates 15 renewable 
energy projects up and down the 
UK, from a turbine at Burgar Hill, 
Orkney – one of the windiest 
onshore sites in Europe – to a 
wind farm in Bristol at one of the 
continent’s largest dockland areas.
As well as harnessing the UK’s 

wind power, Thrive Renewables 
has also established a hydro-
electric project at Beochlich Burn 
on the south-east side of Loch 
Awe in Argyll, Scotland, which 
is recognised as one of the best 
areas for small-scale hydro-electric 
generation in the country.

IFISA
The solar bond is one of the first 
crowdfunded bond offers to be 
eligible for the innovative finance 
Isa (IFISA), through which UK 
residents over 18 years of age 
can earn tax-free interest on 
investments in peer-to-peer lending 
platforms. The criteria have recently 
been extended to allow debt-
based crowdfunding campaigns – 
including renewable energy projects 
– to qualify as IFISAs.

DOUBLING CAPACITY
The projects in the Thrive Renewables portfolio 
have a total generating capacity of 64MW. Last 
year they generated enough electricity to power 
41,200 UK homes – and the goal is to double that 
figure by 2020.
The projects have been funded by 5,700 

shareholders and bondholders who have all 
recognised the powerful environmental and 
social – not to mention financial – benefits their 
investments can bring.
The goal now is to raise £7.5m through a seven-

year bond that was launched on 07 November 
2016. The money will be used to build more 
renewable energy projects, including two 
onshore wind farms in Scotland with a combined 
capacity of 11MW. Once built, these will be 
able to generate enough electricity for 8,270 
homes. Both projects will qualify for Renewable 
Obligation Certificates (ROCs).
20MW of new wind projects and 15MW of solar 

PV are also in the pipeline, which include both 
community ground-mounted solar arrays and 
commercial roof sites.
The minimum investment is £5 online and 

£250 via paper application, with scheduled 
interest payments of 5% gross per year. Thrive 
Renewables points out that capital and interest 
are at risk, and advises potential investors to read 
the offer document in full before proceeding.

MONEY

Interested in investing in renewable energy projects?
n  Everything you need to know about the bond offer is at thriverenewables.co.uk/bondoffer
n  View all the projects in the Thrive Renewables portfolio at thriverenewables.co.uk/projects
n  Work out how to offset your carbon footprint using the calculator at thriverenewables.co.uk/projects

FIND OUT MORE

Seven-year bond launched to fund new solar and wind projects

INVESTING IN
RENEWABLEST

TOP 
Avonmouth wind 
farm open day

BOTTOM
Night-time turbine 
construction at 
Avonmouth

ith a spell at Vogue magazine and a 15-year stint as the Sunday 
Mirror’s fashion editor under her belt, Judy Clarke is no stranger 
to women’s style. But while Judy has made a career out of staying 
on top of the fickle shifts of seasonal trends, a new day job sees 
her designing timeless pieces under her own label, noop, using 
exquisite yarn from her alpacas.
‘When I worked at Vogue I was in my mid-20s’, Judy told me.’ At 

that time I have to admit that farming had never come into my 
thoughts.’ That all changed 20 years ago following a move from 
London to Somerset. ‘We wanted some animals to eat down 
the grass in our fields’, Judy recalls. ‘My husband, Giles, read an 
article about alpacas – and the very next day we bought four.’  
And just like that, Judy and Giles became two of England’s very 
first alpaca owners.

HIDDEN TALENTS
Alpacas are a popular choice with farmers as they protect 
chickens and lambs from foxes; they’re also much better grazers 
than horses and cows as they don’t churn up the ground or 
damage fields with their feet. But these fabulous creatures are 
far more than fluffy lawnmowers: as Judy discovered, they have 
wonderful personalities and their fleeces are very special indeed.
Alpaca yarn is lanolin free and therefore hypo-allergenic, 

meaning it can be worn by babies, children and adults who are 
unable to wear other wools next to their skin. It has a hollow 
fibre, which renders it uniquely light and incredibly warm, and 
has a rich, silky feel against the skin.
‘I’d been breeding alpacas for 20 years when I decided to create 

something with their luxurious fleeces’, Judy explains. ‘I set 
up Pure English Alpaca under the noop designs label; noop 
is a nickname my husband Giles calls me, so it seemed very 
appropriate when thinking of a name.’
Judy now has 58 alpacas, each named according to an annual 

theme. The latest, appropriately, is fashion houses – meaning 

Judy’s once again mingling with the likes of Missoni, Chanel, 
Dior and Cardin.
In all other respects the life of an alpaca farmer is a far cry from 

the gloss and glamour of haute couture: feet need clipping, 
fleeces need shearing and a complicated breeding programme 
must be established and observed. ‘I take great care in sorting the 
fleeces and send only the highest quality saddles to the mill in 
England to be made into yarn’, Judy says. The rest of the fleece is 
washed and processed to make the cushions for noop designs.

PURE ENGLISH ALPACA
Judy’s background in the fashion industry was a great launchpad 
for creating and designing her own products, and her experience 
also made her understand the importance of quality yarn when 
making luxurious knitwear and throws.
While Judy faces competition from the flow of cheap imports 

of variable quality from Peru and Chile, she has made sure that 
provenance and sustainability remain at the heart of noop. ‘I am 
very proud that all my alpacas have been bred in England where 
they graze in pesticide-free fields’, Judy says. ‘The fleeces are sent 
to a British mill, the knitwear is manufactured in Leicester and 
the fabrics are woven in Bristol.’
The opening of Bristol Weaving Company has allowed Judy 

to have fashion fabrics woven for men’s and women’s clothing, 
opening a whole new world of possibilities for noop. Giles now 
has his very own alpaca gilet and Judy is even looking into using 
woven alpaca fabric instead of wallpaper in homes. 
‘The fashion industry is definitely shifting towards quality 

British goods that don’t have huge carbon footprints from 
travelling on long haul flights’, Judy says. ‘I can only hope that the 
high street will support fashion labels and products made from 
animals like mine that have been bred with the ultimate welfare, 
care and attention.’

ARTS/FASHION

Get some Chanel and Dior in your wardrobe!
n  View noop’s full men’s, women’s and children’s ranges at noopdesigns.co.uk
n  More on slowing down fast fashion is at mygreenpod.com/arts-fashion

FIND OUT MORE

Katie Hill visits Missoni, Chanel, Dior and Cardin  
– the alpacas ready to forge a new future for fashion

THE 
NOOP 
SCOOP

W
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ur ancestors used to call cheese graders 
‘fortune tellers of cheese’ – they had 
an almost mythical status’, says Diane 
Cox, Wyke Farms’ new master cheese 
grader. ‘You need to be able to smell a 
cheese and predict the flavours it will 
produce in up to two years’ time.’
Cheese grading, the art of assessing 

the taste and monitoring the quality 
of different batches of cheese, 
has historically been a very male-
dominated business. ‘It was always 
thought that the biggest nose was the 
best for the job’, Diane tells us, ‘and 
many men had bigger noses – some of 
them through drinking the local cider!’
There’s now evidence to suggest 

ladies are equally adept – and in some 
cases better – at picking up subtle 
aromas, which is a vital part of cheese 
grading. ‘Cheese is a living thing and 
there are many variables that can affect 
the flavours in the finished product’, 
Diane explains, ‘like the cow’s diet, 
the area the milk has come from, 
the season and how the cheese is 
produced.’

A VALUABLE ASSET
Attention to detail is key – and Wyke 
Farms seems to have it nailed. It 
has been producing award-winning 
farmhouse cheddar for over a century, 
using milk from cows that graze the 
lush pastures of the Mendip Hills in 
the centre of the cheddar-making 
region of Somerset. 
One of the largest family-owned 

cheese makers in Britain, Wyke Farms 
produces 15,000 tonnes of cheese and 

butter each year – and it’s Diane’s job to ensure 
the flavour is consistent across all of them. Every 
vat of cheese is different, so Diane has to draw on 
20 years’ experience in the cheese industry – 10 
of which have been at Wyke Farms – to make her 
assessments, selecting cheese only when it has 
matured to perfection.
It’s a huge responsibility that requires a great 

deal of skill; Diane’s talent is so valuable to Wyke 
that there are plans to secure an insurance policy 
covering her nose for up to £5m.
‘I grade up to 100 cheeses per day, three days per 

week’, Diane tells us. ‘Grading is usually carried 
out in the morning when your taste buds are the 
most sensitive.’ The initial assessments allow 
Diane to make subtle changes to the cheese-
making process and influence how the cheese 
will mature over time. ‘Assessing the cheese at 
later stages of maturation allows me to allocate 
batches to the appropriate Wyke Farms Cheddar 
ranges’, Diane explains.

Through the grading process each cheese is 
first assessed visually. After that Diane must 
consider how the cheese smells, feels and finally 
tastes, which is a marker for how the cheese is 
maturing.

O
Meet Diane Cox: one of  
the first female master  
cheese graders

FOOD/DRINK

£5m
Nose

The

‘It was always thought that 
the biggest nose was the 
best for the job, and many 
men had bigger noses – 
some of them through 
drinking the local cider!’

CHANGING THE INDUSTRY
So can we expect the flavour of Wyke Farms 
cheddar to change now there’s a new nose in 
town? ’Personally, I appreciate the care and 
attention that goes into every single block of 
cheddar we produce’, Diane tells us, ‘from our 
farmers who tend the dairy cows right through 
the chain to the staff working in the dairy who 
all take pride in the product we make. The recipe 
hasn’t changed for over 150 years and the cheese 
won’t; I will be selecting on the same basis that 
the many graders before me have.’
There are only around five female cheese 

graders in the industry, though they’re not all 
employed by a dairy or creamery. ‘I am one of the 
first female master cheese graders at any of the 
major creameries and one of only a handful of 
master female graders in what has always been 
a very male-dominated industry’, Diane tells us. 
‘There are lots of women working in technical 
and buying roles in multiple retail, but still very 
few on the cheese-making grading side.’
It’s an issue Diane is passionate about; she’s 

very keen to encourage apprentices and the next 
generation of women into the industry – and if 
you don’t mind the pressure it sounds like a very 
appealing career. ‘I sometimes train by using 
wines of different regions’, Diane says. ‘I try to 
pick up the aromas and then verify by tasting! 
Cheese grading is something that many people 
can train themselves to do with just a little 
instruction – it just takes 20 years to perfect it!’

Want to know what makes an award-winning 
cheddar?
n  More on Wyke Farms is at wykefarms.com
n  High street stockists include Sainsbury’s, Tesco  
and Waitrose

FIND OUT MORE

‘

ARTS/FASHION THE ILLUSION  
OF CHOICE

BY VIVIENNE WESTWOOD
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rust Einstein to be ahead of the 
game. Back in 1954 he famously 
observed ‘It always seems to me that 
man was not born to be a carnivore’ 
– and all evidence to date suggests 
he was correct.
Films like Cowspiracy are now 

attracting mainstream attention 
while study after study reinforces 
the message that the best thing we 
can do for our own health – as well 
as that of the planet – is eat more 
veg and less meat.
Celebrities around the world – 

from Simon Cowell and Richard 
Branson to Jessica Simpson and 
Kate Moss – have endorsed Meat-
Free Monday, and over 20,000 
people took part in this year’s 
Veganuary, pledging to go vegan 
for the first month of the year. In 
2013  ‘flexitarian’  was added to 
the Oxford English Dictionary 
to describe the growing group 
of people who have ‘a primarily 
vegetarian diet’ but occasionally eat 
meat or fish.

SMALL CHANGE…
Collectively, these small changes 
make a big difference; according to 
Devon-based Tideford Organics, 
the environmental impact of 
everyone having one meat-free day 

a week is comparable with taking 
240 million cars off the road, while 
skipping one burger saves enough 
energy to charge an iPhone for 4.5 
years. And then there are the health 
benefits: according to researchers 
at Harvard Medical School and 
Massachusetts General Hospital, 
exchanging just a small amount 
of processed red meat for plant 
protein reduces the risk of early 
death by 34%.
Tideford Organics has been 

catering for specialist diets for over 
20 years, and its skill at delivering 
pure ingredients in delicious 
packages is underlined by a jam-
packed trophy cabinet. So far this 
year the company has scored its 
second consecutive hat trick at 
the Taste of the West awards and 
bagged the Specialist Diet Product 
at the Soil Association’s annual 
BOOM Awards – and that’s just 
the top shelf. Last year’s accolades 
include a Silver and Gold at 2015’s 
Food & Drink Devon Awards and 
winner of  the Best Free-From 
category in the Your Healthy Living 
Product Awards.

SOUPERFOODS
Considering Tideford’s mission is 
to ‘change the world by making the 

Are its new soups and sauces ‘the tastiest  
and most ethical’ on the market?

tastiest and most ethical soups, sauces and misos on the market’, 
it was a very natural next step for the brand to start developing 
plant-based products. This year it launched the UK’s first organic 
range of vegan soups, broths and sauces – all cooked from 
Tideford’s Devon kitchens.
‘We have always been an ethical company and producing 

healthy organic food is at the root everything we do’, explains 
Lynette Sinclair, managing director at Tideford Organics. ‘The 
mounting evidence showing the effect on the environment of 
mass-produced beef and dairy, combined with the impact of 
making small changes to a more plant-based diet, meant we felt 
compelled to make this change.’
The change is a welcome one that’s given us a delicious and 

colourful range of ‘Superfood Soups’  – from Smoky Tomato, 
Black Rice + Chilli to Beetroot + Curly Kale – plus Miso Broths 
infused with their own mix of nutrient-rich ingredients, 
including spirulina, kale, mirin and tamari.
‘We were concerned at first that we wouldn’t be able to achieve 

the range of flavours’, Lynette admits, ‘but in fact it’s forced us to 
explore new ingredients. The Superfood recipes and Miso Broths 
we’ve launched are probably the healthiest and most delicious we 
have ever made.’
Gluten free and with no added sugar, these soups, broths and 

sauces are bursting with flavour and packed with gorgeous 
organic superfoods – perfect for flexitarians, coeliacs, vegans and 
meat-lovers alike. We suspect Tideford Organics will need to 
invest in a bigger trophy cabinet before the year’s out.

Take the pledge to eat more veg!
n  View Tideford Organics’ full range at tidefordorganics.com
n  Get inspired by delicious vegan recipes at  
tidefordorganics.com/do-win/recipes
n  More on the pros of a vegan diet is at vegansociety.com

FIND OUT MORE

TIDEFORD
has turned

T

FOOD/DRINK

Let organic herbs awaken
your morning glow

Discover more at pukkaherbs.com

Sleep with 
Pukka
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BIO

Live
FOOD/DRINK

Yeo Valley’s new range will help you 
cartwheel your way through autumn

he launch of Yeo Valley’s brand new 
Mango and Peach Bio Live selection 
pack is a splash of sunshine at that 
time of the year when everything’s 
starting to look a little bit grey. As 
the days get longer and the summer 
sun begins to fade, get a boost from 
the inside out with two pots of juicy 
peach and two pots of refreshing 
mango yoghurt.
The Bio Live range contains 

no added refined sugars and 
the yoghurts are also low in fat, 
sweetened only with organic fruit 
and a dash of grape juice. Even if 
they do taste a little less sweet, they 
showcase the natural flavours of 
the fruit and are wrapped in a snap 
pack – the perfect snack whether 
you’re at home or on the go. 

What’s more you can feel reassured 
that these ‘sunshine in a pot’ recipes 
are made with British organic 
milk, sourced from cows fed on a 
forage-based diet that’s free from 
pesticides, GMOs and chemical 
fertilisers.
So why not use that energy to get 

outside – whatever the weather! 
Vault a gate instead of walking 
round it, freewheel down a grassy 
field or grab your rucksack and 
blow away the cobwebs with 
a fresh walk outside. 

T

Stay healthy and active – the Yeo Valley way!
n  Start your day with some yeo-ga – the full workout’s at 
yeovalley.co.uk/the-valley/ahealthieryeo
n  Information on sugar in dairy products is at mygreenpod.com/articles/the-sweet-stuff/  
n  To get your hands – and lips – on the Bio Live range, visit ocado.com

FIND OUT MORE

https://twitter.com/mygreenpod
http://yeovalley.co.uk/the-valley/ahealthieryeo 
http://mygreenpod.com/articles/the-sweet-stuff/
http://ocado.com
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meetings are held in Ghana. In 
2006 The Body Shop decided to 
donate its shares in the company 
to Kuapa Kokoo members and in 
2015 Divine merged its UK and 
USA businesses. As a result, the 
farmers’ co-operative is now the 
largest shareholder in a much 
bigger company, with a 44% stake 
in a profitable business with a £12m 
turnover.

TOUGH COMPETITION
In a ferociously competitive 
chocolate market worth almost 
£4bn in the UK alone, being the 
new bar on the block can be a 
daunting prospect. There are 
hundreds of chocolate brands 
available in the UK, and the biggest 
companies spend up to 10% of 
their profit margins – tens of 
millions of pounds – in their fight 
to retain their brands’ positions in 
the Chocolate Top Ten. But these 
challenges bring potential for  
huge success.
The UK has one of the highest 

per capita levels of chocolate 
consumption in the world; 
capturing even a small portion of 
this market would allow Divine 
to deliver real benefits to cocoa 
farmers. In the summer of 2007, 
having paid off original debts and 
loans, Divine Chocolate’s chairman 
took great pride in handing over 
the first dividend cheque to the co-
operative.

‘A LOVELY IDEA’
During an  interviewed in 
early 1993, a commercial affairs 
representative of the Government 
of Ghana said the goal to create a 
new chain between farmers and the 

lmost all Ghana’s cocoa production is destined 
for export, making cocoa the country’s second 
most important export commodity after gold. 
When Ghana’s cocoa market was liberalised in 
the early 1990s, a group of visionary farmers 
spotted an opportunity. They decided to get 
organised, set up a company and sell their own 
cocoa to the Cocoa Marketing Company (CMC), 
the state-owned company that would continue 
to be the single exporter of Ghanaian cocoa.
With the support of trade development 

company Twin Trading, these farmers pooled 
their resources and set up a farmers’ co-op 
that would trade its own cocoa and manage 
the selling process rather than relying on 
government cocoa agents. They called the 
co-operative Kuapa Kokoo, which means ‘good 
cocoa growers’.

PA PA PAA
Ghana – the world’s second largest cocoa 
producer after Côte d’Ivoire – is famed for the 
high quality of its cocoa beans. Kuapa Kokoo’s 

motto is pa pa paa, which means ‘the best of the 
best’ in the local Twi language.
Kuapa Kokoo weighs, bags and transports the 

cocoa to market and carries out all the necessary 
legal paperwork for its members. It doesn’t cheat 
the farmers by using inaccurate weighing scales, 
as other buying agents often do, and the savings 
generated by the co-op’s efficient operations are 
passed on to its members. Its premium quality 
cocoa is now sold to chocolate companies 
around the world and trades at a premium on 
the global market.
The benefits Kuapa gains for its members – 

not to mention the transparent, accountable 
and democratic way it does business – mean 
more and more farmers are attracted to the 
association: it now has over 85,000 members 
organised in thousands of societies.
All these farmers are empowered to gain 

a dignified livelihood, increase women’s 
participation in Kuapa’s activities and develop 
the environmentally friendly cultivation 
of cocoa.

A FARMER-OWNED BAR
During their 1997 annual general meeting, 
the cocoa farmers, who were already receiving 
a Fairtrade price from some international 
customers, voted to invest in a chocolate bar 
of their own. Rather than aiming for the niche 
market where most Fairtrade products are 
placed, they decided to produce a mainstream 
bar to compete with chocolate from other major 
brands in the UK.

Twin and Kuapa helped to set up The 
Day Chocolate Company in 1998, with the 
enthusiastic support of The Body Shop, 
Christian Aid and Comic Relief. The company 
was named in memory of Richard Day, a key 
member of the team at Twin that had helped 
Kuapa Kokoo develop its organisation.
The Department for International Development 

pulled out all the stops to guarantee Day’s 
business loan, and NatWest offered sympathetic 
banking facilities.
Divine Fairtrade milk chocolate, made from 

Kuapa’s best fairly traded cocoa beans, was 
launched in October 1998, using a new business 
model that meant the co-operative of Ghanaian 
cocoa farmers owned a share of the company 
that made the chocolate. This first ever farmer-
owned Fairtrade chocolate bar aimed at the 
mass market was on UK supermarket shelves by 
Christmas that year. The Divine bar’s success 
is underlined by the fact that Day Chocolate 
changed its name to Divine Chocolate Ltd on 01 
January 2007.
The farmers’ ownership stake was a first in 

Fairtrade chocolate; it means Kuapa Kokoo has 
a meaningful input into decisions about how 
Divine is produced and sold. Two representatives 
from Kuapa Kokoo are directors on the 
company’s board and a quarter of the board 
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Can chocolate get 

any better?

ABOVE 
Akua Sekyi, Kuapa Kokoo 

lead farmer from  
Ankosia, Ghana

Those who impact positively on the lives of 
others shall forever live in the memory  
of the heart.’

MR BUAH 
Former president of the Kuapa Kokoo Farmers’ Union

export market was ‘Just a lovely idea. But it cannot be done.’
Today Kuapa Kokoo proudly produces up to 5% of Ghana’s 

cocoa – which can be up to 640,000 sacks of cocoa a year. 
The farmers have grown the co-op’s membership and worked 
on internal systems to better manage and track it. The 
Fairtrade premium has been invested in farming communities 
and farming skills, and improving standards of living by 
addressing water, health, education and sanitation issues.  
Kuapa Kokoo has also taken a lead on addressing child 

labour, and is piloting a number of environmental initiatives 
aimed at improving productivity and adapting to climate 
change.
The co-operative’s incredible success is the result of a farmer-

led response to liberalisation. It goes to show that great – and 
unexpected – things can be achieved when old systems are 
given a good shake up.

LEFT 
Juliet Brago Awaham, Kuapa Kokoo 
farmer from Awaham Society, Ghana

A  D I V I N E

Want to know more about Fairtrade chocolate?
n  More on cocoa farmers and fair trade is at 
fairtrade.org.uk/en/farmers-and-workers/cocoa
n  Discover the Divine chocolate shop at divinechocolate.com
n  Find Divine recipes at divinechocolate.com/uk/recipes

FIND OUT MORE

http://www.mygreenpod.com
https://twitter.com/mygreenpod
http://fairtrade.org.uk/en/farmers-and-workers/cocoa
http://divinechocolate.com
http://divinechocolate.com/uk/recipes
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FSC® F000100

FSC® F000231

WHILE YOU TAKE 
CARE OF CHRISTMAS,
WE’LL HELP YOU
TAKE CARE OF  
OUR FORESTS. 
Our forests give us many gifts like 
books, cards, furniture and toys.
FSC® helps take care of forests and the 
people and wildlife who call them home.

Give our forests a gift this Christmas.

Choose FSC.

www.fsc.org

eindeer are incredible animals that possess 
several adaptations to extremely cold weather 
that allow them to survive in some of the world’s 
toughest conditions. 
Sadly, even their special survival features 

haven’t protected them from global decline, 
caused by factors including competition for 
resources, illegal logging and deforestation. But 
logging can be done responsibly and managed to 
make sure the area remains a forest in the long 
term, and continues to provide shelter and food 
for reindeer and other animals.

SWEDEN, LAND OF FORESTS
More than half of Sweden (69%) is covered with 
forests; with almost 10% of the world’s sawn 
timber, pulp and paper exports coming from 
Sweden, timber production is crucial to the 
national economy. 

Twelve million hectares – around 40% – of 
Swedish forests are Forest Stewardship Council© 
(FSC©) certified. FSC helps take care of forests, 
as well as the people and wildlife calling them 
home, and its global forest certification system 
lets people buy forest products with confidence 
that they’re helping to protect our forests for 
generations to come.

A WAY OF LIFE
FSC certification has brought with it positive 
changes for the indigenous Sami population. 
The Sami live in north-western Sweden and 
traditionally gain their livelihoods from  
reindeer herding.
During the winter the semi-wild reindeer herds 

migrate from the mountains to the valley forests. 
Although the Sami people have customary rights 
to graze their reindeer in these forests, where, 
when and how is not specified in law.
A large part of the forest area in the region is 

managed by FSC certified forest companies; 
here the Sami are consulted about how forest 
management activities affect their ability to feed 
and move their herds. 

CLEAR-CUT?
In Sweden, as the forests are primarily boreal 
(cold, temperate, dominated by taiga and 
forests of birch, poplar and conifers), ‘clear-
cutting’ has been used for over a century. A 
clear-cut is an area in the forest where most 
of the trees are logged in a single operation. 
The area is then typically replanted within two 
years of harvest. 
FSC demands that all trees valuable for 

biodiversity are retained during harvesting. 
Hollow trees, canopy trees and old trees that 
have survived disturbances are valuable for 
many species and are used by more vertebrates 
and insects than regular mature trees.
The FSC standard does not allow clear-

cutting in key woodland habitats or areas of 
forest that have particularly high importance 
for social or environmental reasons. A 
minimum of 5% of a company’s forest area is 
excluded from harvesting in order to maintain 
the biodiversity of the forest and ensure winter 
pastures for the Sami people’s reindeer and 
recreational needs. 

BURNING FOR BIODIVERSITY
Forest fires are important for forest ecology; in 
fact, storms and forest fires are the two most 
important naturally recurring disturbance 
regimes in the forest landscape. Swedish 
forests have historically burned every 20 to 200 
years, creating a mosaic forest landscape with 
trees of different ages.
There are over 100 insect and fungus species 

that only occur in recently burned forests and 
several species of bryophyte and lichen also 
depend on or favour forest fires. Reindeer are 
the only mammal able to eat lichen, which 
provides an important winter food source. 
Managers of large FSC certified forests in 
Sweden are required to burn at least 5% of 
their regeneration area every five years in order 
to maintain or enhance biodiversity.

A GIFT TO THE FORESTS
The FSC label can be found on many wood 
and paper products, including Christmas 
cards, wrapping paper, gift tags and even real 
Christmas trees. Choose FSC this Christmas 
and give a gift to the world’s forests. 

HOME/GARDEN

How your choice of 
wrapping paper and cards 

can benefit our forests

A Christmas 
gift for 

Rudolph

Want to make sure you’re helping to support our forests?
n More on the FSC and its work is at fsc.org
n FSC certified products and suppliers are at info.fsc.org/certificate.php
n Certify your business at fsc-uk.org/en-uk/business-area/become-certified

FIND OUT MORE

FSC provides one way for the Sami 
people to continue their traditional 
way of life of reindeer herding.’

OLOF T. JOHANSSON
Reindeer herder

R

PHOTOGRAPHY 
Reindeer © FSC Sweden / Carl-Johan Utsi; Christmas cards © WWF UK / B.Ealovega

ABOVE 
Look for the 
FSC logo on 

Christmas cards 
and paper

http://www.mygreenpod.com
https://twitter.com/mygreenpod
http://fsc.org
http://info.fsc.org/certificate.php
http://fsc-uk.org/en-uk/business-area/become-certified
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ack in 2010, Southern Water became 
the first UK water company to 
introduce widescale water metering. 
Under a five-year programme that 
concluded late last year, it installed 
nearly 450,000 water meters across 
Kent, Sussex, Hampshire and the 
Isle of Wight – meaning 90% of its 
customers are now metered.
At launch the programme was 

considered bold, but metering is 
already having a big impact on 
the water-stressed areas serviced 
by Southern Water. It’s saving 27 
million litres of water a day – enough 
to meet the combined daily water 
requirements of towns the size of 
Crawley, Andover and Ramsgate – and 
most customers are now receiving 
cheaper water bills as a result.
Still, not everyone’s better off with 

a meter – and the rest of the sector is 
keeping a keen eye on how Southern 
Water’s customers respond to this 
experiment in enforced efficiency.
‘We know that 60% of our customers 

are better off after going on to a meter, 
and 40% are worse off’, says Ben Earl, 
Southern Water’s efficiency manager. 
‘So the majority are better placed, but 
for that 40%, who in a lot of cases went 
on to the meter quite reluctantly, there 
is a real challenge. We offer numerous 
affordability schemes and support 
tariffs but we have also come up with 
some tools to help those customers 
make a real difference to their family 
finances by careful management of 
water. We know that water isn’t the 
highest on everyone’s list of priorities – 
energy costs are higher – but when you 
factor in the fact that nearly a quarter 
of your energy bill is hot water usage 
at home, then you start to see water 
efficiency is very important.’
And improving customers’ water 

efficiency has just become all the more 
important for Southern Water: it’s 
committed to cutting its customers’ 
water consumption from 148 litres to 
133.7 litres per person per day over the 
next five years.

HOME/GARDEN

Does Southern Water’s metering programme  
provide a blueprint for water-efficient homes? 

THE MEASURE
OF METERING

B

Interested in saving water – and money?
n More on water metering is at ofwat.gov.uk/households/your-water-bill/metering
n Details of Southern Water’s metering programme are at southernwater.co.uk/metering-programme
n Advice on saving water is at southernwater.co.uk/savewater

FIND OUT MORE

A BLUEPRINT FOR EFFICIENCY?
Partnerships with local authorities, particularly 
Brighton & Hove City Council and Eastleigh 
Borough Council, have allowed Southern Water 
to prioritise visits to social housing tenants, 
where savings can make the biggest difference  
to customers.
Householders in more affluent areas tend to 

be less motivated by saving small amounts, 
so Southern Water hopes to inspire these 
customers by linking local water goals with 
attractive community projects and stressing the 
environmental benefits of conserving water.
Southern Water has also been auditing and 

retrofitting primary schools, and providing 
materials – accredited by the Eco-Schools 
initiative – that help teachers to educate pupils 
about the water cycle and the importance of 
saving water. Another innovation has been 
to incentivise developers to specify water-
saving products in their new properties by 
offering them a 50% discount on the company’s 
infrastructure charge.
This multi-pronged approach is Southern 

Water’s response to the fact climate change will 
likely lead to more droughts as rainfall in the 
South East of England drops by up to half. But if 
Ben and his team succeed in slashing water use 
in the South East, Southern Water’s approach 
could provide a blueprint for efficiency across the 
whole of the UK.

NO SIMPLE TASK
Southern Water recently commissioned a study 
that revealed the average household can save £78 
per year by making some very simple changes 
around the home. ‘We are not asking people 
not to have a bath, or not to use water on their 
garden or anything like that’, Ben says. Instead, 
the calculations, from environmental think tank 
Green Alliance, are based on the introduction of 
simple water efficiency measures such as fitting 
water-saving devices on showers and toilets and 
not overfilling the kettle. ‘People can cut out 
the waste and still have everything they want in 
terms of how they manage their property’, Ben 
explains. ‘It is an appealing message, but it does 
take a bit of thought.’
The financial reward for such small adjustments 

should make improving efficiency an easy 
sell, but only if you know which properties to 
target. Ben has shunned the blanket approach 
of posting out water-saving devices in favour 
of a more personal touch that sees Southern 
Water conducting free audits and offering 
property-specific advice with its contract 
partner Aqualogic. But this approach will only 
be effective if homes with high water usage are 
identified – and water companies struggle to get 
hold of occupancy data.
‘You could be looking at two houses, both with 

40% above the average usage, but one might 
have two people living in it and one might 
have six people living in it’, says Ben. ‘From our 
perspective, it’s the one with two people that’s 
likely to have showers and toilets that are using 
more water than they should. So it’s about how 
you then get in front of that customer, have that 
conversation, so they see the need for a visit and 
then actually get into that home to do that. It’s 
not the easiest of journeys, and you don’t always 
find those customers by putting out wide appeals 
for them to come to you.’

ally Phillips used to work as an ecologist 
specialising in bat and owl surveys. ‘It was 
interesting work that took me to lots of gorgeous 
rural parts of Cumbria’, Sally told us, ‘and it has 
been nice to start working with bats and wildlife 
again on a voluntary basis.’
While working as a volunteer, Sally received 

countless calls from people who had a bat flying 
around the house; all the doors and windows 
were closed, so the only way the bat could 
have got in was down the chimney. ‘This made 
me aware of how many open chimneys there 
are’, Sally explains; ‘it’s like having a window 
open all the time. I’ve always had an interest 
in environmental issues and it seemed to be 
a problem that so many homes with open 
chimneys were wasting household heat.’

A NEW INVENTION
The problem Sally spotted is no small one: 
research by the University of Liverpool reveals 
a surprising 4% of a home’s heat is lost through 
the chimney, and that insulating it would be a 
more effective measure than floor or hot water 
tank insulation. At this time of year chimney 
insulation is one of the most cost-effective 
means of saving energy and making the home 
more comfortable.
Sally’s solution was to invent the Chimney 

Sheep, a novel device that bungs the chimney 
with felted sheep wool, preventing heat loss and 
reducing cold draughts. ‘Loft insulation wool was 
too soft and loose’, Sally tells us. ‘I needed the 
wool to be firm enough to hold itself in place but 
soft enough to compress and fit a range of flue 
shapes and sizes.’ Sally’s ecology work took her 
to lots of farms where wool is virtually a waste 
product, especially the wiry Herdwick wool that 
turned out to have the ideal properties for the 
Chimney Sheep. Wool has natural insulation 
properties and it’s a more sustainable option 
than mineral wool insulation, so it seemed the 
obvious material for Sally to use.
Though it’s extremely low-tech, a lot of work 

has gone into making the Chimney Sheep as 
simple as possible. It consists of a double layer of 
thick felted Herdwick wool on a handle, which 
is pushed into the throat of the chimney – the 
narrow bit just above the fireplace. Because the 
‘sheep’ is a bit bigger than the opening, it grips 
the sides and holds itself in place, preventing 
nearly 95% of airflow up the chimney.
‘Chimneys are designed to draw air out of the 

building and they keep on working all the time – 

HOME/GARDEN
INTRODUCING THE
CHIMNEY

Sheep

it saves depends on how much air is 
lost up the chimney, and this depends 
on variables such as the diameter and 
height of the chimney, how permeable 
the property is, the type of heating the 
property uses, where in the country 
the property is located… We had to 
develop a formula that accounted for 
all these factors and that worked in 
different property types, which took a 
lot longer than expected.’
The other problem Sally has 

encountered is that, because the 
Chimney Sheep’s made of natural 
materials, additional tests had to be 
commissioned to demonstrate how 
effective it is. ‘BBA, the body that 
approves products for the building 
trade, needed to be reassured that 
the product would be consistent 
from batch to batch. We are happy to 
demonstrate this as we are proud of 
the Chimney Sheep and we want it to 
stand up to robust scrutiny – but it has 
been another hurdle to overcome.’
The next goals for Sally are to get 

Chimney Sheep endorsed by the 
Energy Savings Trust and to make 
sure it’s adopted by more housing 
associations. ‘We have worked with a 
few so far, with positive results, but 
the Chimney Sheep is a cost-effective 
means for tenants to save money on 
their heating bills so we are hoping to 
develop these relationships further.’ 

S
Count this woolly plug among 
your energy-saving devices if 
you’ve got an open chimney

Want to know more about how to 
insulate your chimney?
n More on the Chimney Sheep and how it 
works is at chimneysheep.co.uk
n Details on cost savings are at 
chimneysheep.co.uk/faq

FIND OUT MORE

IMAGE 
Sally 
Phillips, 
Chimney 
Sheep 
inventor

not just when the fire is lit’, Sally explains. ‘Over 
40 cubic metres of air is drawn up the chimney 
per hour, equating to a loss of around 4% of 
household heat. As well as the warm air being 
lost, cold air is pulled in from around doors and 
windows to replace it, causing the cold draughts 
that we feel. Blocking the chimney with a 
Chimney Sheep will significantly reduce a lot of 
other draughts around the house.’
Chimneys vary to such an extent that nine 

different sizes of Chimney Sheep have been 
developed; the cheapest is £16 while the most 
popular sizes cost £21, £28 and £34. ‘We also 
make much bigger ones for £52.50 and £65’, Sally 
says. ‘This largest size is 35 by 90cm – more like 
blocking a door than a window! If you consider 
that the Chimney Sheep will save 4% off the 
heating bill, then it should pay for itself in 6-12 
months.’

BECOMING MAINSTREAM
With so many benefits for householders and 
the environment, why has chimney draught 
exclusion been largely ignored by the energy 
saving industry? ‘I don’t know!’, Sally confesses. 
‘It is such an easy way of saving energy. It’s 
estimated that there are over 11 million homes 
in the UK with open chimneys, and if every one 
of these fitted a Chimney Sheep we’d reduce the 
nation’s annual carbon output by around 1%.’
Sally believes the silence on chimney insulation 

may be down to the fact there hasn’t been an 
approved product on the market. ‘Taking the 
product mainstream is an expensive, time-
consuming and complicated process’, Sally tells 
us, ‘and we’re still not there yet.’
All insulation and draught exclusion products 

have values calculated in SAP, the mechanism 
used to calculate Energy Performance 
Certificates in properties. Because the Chimney 
Sheep is a removable device, its energy savings 
can’t be calculated in SAP – meaning Sally had 
to commission BSRIA to develop a method for 
calculating the Chimney Sheep’s energy savings. 
‘This sounds simple but it actually became really 
complicated’, Sally says. ‘The amount of energy 

http://www.mygreenpod.com
https://twitter.com/mygreenpod
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BUILDING A NETWORK
There was only one thing for it: in 2014 Evan set 
up TrueSpeed and started to build a brand new 
network that would provide an alternative – and 
superior – broadband service across the South West. 
‘We have a different philosophy’, Evan says. ‘Tell 
people what you are going to deliver then deliver it.’
TrueSpeed broadband is a technologically brilliant 

Fibre to the Premise (FTTP) service. It delivers 
broadband to each customer’s home – rather than 
their closest cabinet – so it’s not at the mercy of 
old copper wires and there’s no risk of the service 
deteriorating on its way to the front door. It’s 
capable of delivering eye-watering speeds that 
Evan believes will ‘future-proof communities for 
generations to come’ – a vital consideration as 
home tech capabilities continue to advance and our 
lives get more and more data-rich.
‘With TrueSpeed broadband, when we need to 

up the speed we simply apply a software update 
taking it from 100Mbs to 1Gbps, or whatever 
is required’, Evan explains. ‘This means no 
interruptions in service, no disruption to property 
and a transparency in technology that some of our 
counterparts cannot put their names to.’

A NEW KIND OF SERVICE
TrueSpeed broadband provides download and 
upload speeds of 100Mbps in a symmetrical 
service that isn’t affected by the number of people 
streaming, working or gaming on different devices 
at the same time. ‘Currently to get a service that 
compares would cost you many hundreds of pounds 
per month for what’s called a leased line’, Evan 
explains. ‘The excess construction charges would 
also normally be many thousands of pounds. If you 
don’t believe me go and get a quote to see what 
you’d get charged to have a 100Mbps symmetrical 
line installed.’
A TrueSpeed connection costs £47.50 per month, 

which includes the line rental most of us have got 
used to paying plus a brilliantly clear telephone 
service. ‘It compares in price with what I pay BT for 
my 2Mbps and telephone, so I think it’s very good 
value – a lease line capability for the price of what 
you are getting right now.’
The value for money is hard to ignore, but Evan 

acknowledges that this is a new technology in a 

market rife with false promises. Awareness and 
education will be paramount in the drive to acquire 
new customers – and it will need to take place at 
scale: minimum uptake from a given community 
needs to be around 30% before TrueSpeed can start 
to build the infrastructure to service it.

TRUE CHOICE
Beneath all the super-duper technology and future-
proof kit is a very simple guiding philosophy that 
seems to resonate with residents in the South West 
– so much so that Evan has been ‘thrilled’ with the 
level of interest to date.
Evan firmly believes that those who want – and pay 

for – superfast broadband should get it, and that the 
service should be as reliable as any other domestic 
utility. Like the water piped into your home, it 
should always be available when you need or want 
it. ‘We want to offer a true choice, allowing people 
to move away from the monopolistic providers and 
from services that are intended to trap and confuse. 
We pride ourselves on transparency, fairness and 
delivering a service that will be able to cope with 
future demand.’
As a demand-led business, TrueSpeed can in 

theory deliver ultrafast ‘point-to-point’ fibre 
broadband to any community, city or conurbation 
that wants the service, though the current focus 
is on connecting the South West of England. This 
isn’t, Evan assures us, just because the team lives 
and works there, but because he feels it’s a beautiful 
area with a great quality of life that shouldn’t be 
hampered by a poor internet service. ‘We believe 
you shouldn’t need to sacrifice your connectivity 
because you choose to live and work in rural areas, 
which ultimately enhance our lives – and those of 
our families – in so many other ways’, Evan says.
Still, the goal is to expand into communities 

further afield; with significant private investment 
already secured, Evan sees a ‘momentous 
opportunity’ to deliver connectivity to a broader 
market – perhaps even the entire ‘final 5%’.
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My only view regarding how government money has been 
spent is that perhaps it would have been better to start with 
the hardest to reach first and work back from there. We are 
proving there is investment appetite to deliver networks 
where demand is high enough, and that’s just about 
everywhere.’

EVAN WIENBURG 
CEO of TrueSpeed Communications Ltd

Not getting the speeds you signed up for?
n More about TrueSpeed’s service is at truespeed.com
n  Find out what speed you’re actually receiving 
at broadbandspeedchecker.co.uk
n  Guidance on how and when to switch provider 
is at broadband.co.uk

FIND OUT MORE

‘We have a different philosophy: 
tell people what you are going to 
deliver then deliver it.’

ost of us can download a high-definition  
film in minutes and stream online content  
without a hitch – but the internet service  
you receive is determined more by where you 
live than by which broadband package you 
sign up to. While 83% of premises can receive 
‘superfast’ broadband, with download speeds of 
over 30 megabits per second (Mbps), 2.4 million 
can’t even get 10Mbps – the bare minimum 
required for what Ofcom considers an acceptable 
broadband experience.
‘What other industry would get away with 

providing differing levels of service – in this case 
speed – and be able to charge people the same?’, 
fumes Evan Wienburg, CEO of TrueSpeed 
Communications Ltd. ‘It’s madness, 
and maddening!’ 

PROBLEMS WITH INFRASTRUCTURE
Fibre to the Cabinet (FTTC) broadband connects 
fibre optic wires to each customer’s closest 
roadside cabinet. For the last stretch from the 
cabinet to the property, the service is reliant 
on an outdated infrastructure of copper phone 
lines. The length of a property’s phone line – and 
therefore its distance from the cabinet – is one of 
the factors that will affect the broadband speed 
experienced in the home.
‘The problem is that the majority of internet 

service providers are reselling connectivity 
over BT OpenReach’, Evan explains, ‘so they’re 
ostensibly hamstrung by the infrastructure and 
equipment they can use.’
Somerset is just one of the areas with a dramatic 

range of broadband speeds. ‘The reality for 
many people living and working in Somerset 
is an internet experience that is unstable and 
varies wildly’, Evan says. ‘In some areas it can 
take more than ten times longer to upload 
material. Our average download speed here in 
Chew Valley is just 3.8Mbps, so we know first-
hand how frustrating it can be.’

THE DIGITAL DIVIDE
It’s a frustration that has been on Ofcom’s 
radar for some time; the communications 
regulator has warned of a ‘persistent digital 
divide between those who have access to the 
latest technologies, and those who do not’, 
stating that those left behind ‘risk social 
and economic exclusion’. The government 
has pledged to provide superfast broadband 
coverage to 95% of UK premises by the end 
of 2017 – but as yet there’s no silver bullet for 
extending the service to the hardest to reach 
– often rural – parts of the UK, dubbed ‘the 
final 5%’.
Nearly 5 million are still waiting for superfast 

broadband to be rolled out to their area, but 
major internet service providers (ISPs) would 
argue it’s simply not economically viable to 
invest in the infrastructure required to deliver 
the service to every UK doorstep. ‘It’s not that 
the ISPs have failed,’ Evan tells us, ‘they just 
haven’t tried.’ In the meantime, customers 
continue to pay for speeds they in many cases 
have no hope of receiving. ‘People have got 
used to being short-changed’, he says.

T R U E
The rural broadband provider that’s helping to 

bridge the digital divide

M
ABOVE 

Evan Wienburg, 
CEO of 

TrueSpeed

http://www.mygreenpod.com
https://twitter.com/mygreenpod
http://truespeed.com
http://broadbandspeedchecker.co.uk
http://broadband.co.uk
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purchasing only from established sustainable 
renewable energy installations – wind farms, 
solar arrays and hydro-electric plants; tidal 
sources are bound to come eventually.
“Efficient’ meant applying state-of-the-

art internal environment energy systems 
engineering.’ 
To ensure year-round passenger comfort, a 

constant temperature is maintained in the 
British Airways i360 pod through innovative and 
specially developed air conditioning units.
‘We economise on cooling energy use by 

supplying plain untreated fresh air directly to 
the pod during sunny weather in spring and 
autumn’, Loren explains. ‘At other times, we keep 
the fresh air supply constantly adjusted to be just 
right for good internal air quality. In this way we 
minimise the energy required to heat and cool 
the fresh air in summer and winter. 
‘A constant neutral air pressure is maintained in 

the pod, thereby avoiding energy wastage from 
movement of air when the pod doors open and 
close. For sustainability in a future of uncertain 
weather patterns, we have also matched the 
pod cooling capacity to outdoor temperature 
predictions as far ahead as 2030.’
At the base of the British Airways i360 tower 

is a single-storey beach building housing a 
restaurant, shop and events spaces, all of which 
are heated and cooled by electrically powered 
air source heat pumps. These harvest renewable 
thermal energy from the outdoor air and 
deliver it to air circulation units around the 
building. The system operation is reversible, 
providing energy-efficient space cooling while 
also discharging the excess heat to the outside 
air. If the weather conditions are viable, natural 
ventilation can be used in some spaces, too. 
‘Sustainability is about the approach taken to 

the design of British Airways i360, and also about 
how we work’, says David. ‘During construction 
as little material as possible was sent to landfill. 
All of the shingle excavated from the foundations 
went to Shoreham to be returned to the beach, 
helping to reverse the longshore drift.
‘The menus in our restaurant feature fresh, 

locally sourced food that has been caught, 
reared and grown in Sussex. In our shop, we 
use recyclable material where possible. Our 
team is encouraged to cycle, walk or take public 
transport to work. We have no company cars or 
parking permits and we provide dedicated cycle 
storage, showers and changing facilities.’

BRIGHTON’S ARCHITECTURAL IDENTITY
So what about the built environment, the city around it? British Airways i360 
is situated at the root end of the historic West Pier, once described by English 
Heritage as ‘the finest pleasure pier ever built’.  
Tragically, ravaged by the elements and subsequently devastated by fire, by 

2004 the pier had become a ruin beyond restoration. This prominent site 
was framed by a dilapidated stretch of seafront and needed bold yet sensitive 
regeneration. 
‘Brighton has a long tradition of expressing its identity through remarkable 

architecture, with landmarks that include the Royal Pavilion as well as the 
West Pier’, said David. ‘As Sir Anthony Seldon commented in his book, Brave 
New City, Brighton has been most successful ‘when it has been bold  
and imaginative’.’

After a decade-long process of working with the West Pier Trust, Brighton 
& Hove City Council and local enterprise group Coast to Capital – and after 
extensive consultation with the city’s residents and businesses – British 
Airways i360 finally opened in August 2016.  
It is estimated that the attraction will bring £25m per annum in economic 

benefit to Brighton & Hove; it also champions local businesses wherever 
possible and has generated hundreds of new jobs that pay the living wage. 
Warren Morgan, Brighton & Hove City Council leader, said, ‘The whole city 

has a stake in British Airways i360 and it’s in all our interests to see it succeed. 
This development is a key part of a billion-pound council-led transformation 
of our seafront which will help secure our city’s economic future, providing 
the growth we need to support jobs, homes and services.’
British Airways i360 deputy chair Julia Barfield said, ‘At the London Eye we 

first experienced what impact a heady mix of innovative architecture and 
engineering combined with a great view can have on a city. How it can be 
a catalyst for regeneration, breathe new life into forgotten areas and, most 
importantly, give back to the city. 
‘Once you have experienced this, there is an almost irresistible urge to do it 

again – to drop another piece of design into the water and watch the ripples. 
We hope and expect that British Airways i360 can have a similar positive effect 
on another great city: Brighton.’

We are guided by the conviction that design is a powerful tool 
for both social and environmental good. At its best it improves 
people’s lives while drawing on a minimum of the Earth’s limited 
resources. Architecture is in its essence optimistic, combining 
both creativity and hope. It can be a catalyst for renewal and 
encourage environmental awareness, increasing positive 
connections between civil society, the natural and the  
built environment.’

DAVID MARKS 
Marks Barfield Architects

TRAVEL

• British Airways i360 is 
located on Brighton seafront 
at the root end of the 
historic West Pier

• Flights depart every 30 
minutes

• Tickets cost from £13.50 
for adults and from £6.75 
for children. Discounts are 
available for local residents, 
students and pensioners

• More information is at 
BritishAirwaysi360.com; 
03337 720360

MAIN 
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terrace

s the aerodynamic glass viewing pod glides 
gently up to 450ft, passengers on the South East’s 
newest tourist attraction enjoy breathtaking 
views across Brighton & Hove, the South Downs 
National Park, the Channel and, on the clearest 
days, all the way along the coast to the Isle of 
Wight. 
British Airways i360 is the world’s tallest 

moving observation tower: a 162-metre tower 
with a fully enclosed glass viewing pod designed 
to be like a ‘vertical pier’. Visitors are invited to 
get a new perspective on their environment and 
to ‘walk on air’ in the same way the Victorians 
once visited Brighton’s West Pier to ‘walk on 
water’. 
‘Everyone loves a great view’, says chairman 

David Marks of Marks Barfield Architects, 
creators of the London Eye as well as British 
Airways i360. ‘It seems to be a universal desire 
to see the Earth and its cities from exceedingly 
high places – it is a pleasure to the eyes, and to 
the intellect, not only to gaze at horizons but to 
look beyond them, and in doing so to raise one’s 
sights that much higher.’

CLEAN, GREEN AND EFFICIENT
The design and engineering of British Airways 
i360 is as impressive as it is innovative. The 
tower is acknowledged by Guinness World 
Records as the world’s most slender tower, with 
a height-to-width ratio of more than 40:1. State-
of-the-art cable car technology is used to drive 
the pod up and down and around 50% of the 
energy needed to power the pod is generated on 
its descent.
In fact, clean, green and efficient were the 

watchwords when designing the energy 
sustainability systems of British Airways i360. 
“Clean’ meant choosing electricity as the 

only mains energy source’, says Loren Butt, 
environmental systems design engineer. ‘This 
not only ensures there is no on-site pollution 
from fossil fuel burning today, it’s also the 
only usable energy supply with a prospect of 
real sustainability – a future of unrestricted 
renewable production, clean and essentially free 
of environmental impact.   
 “Green’ meant sourcing electricity on a green 

tariff, where the supplier is committed to 

B R I T I S H 
A I R W A Y S

The world’s most slender tower celebrates the 
beauty of Brighton – and beyond

A

3 6 0i

http://www.mygreenpod.com
https://twitter.com/mygreenpod
http://BritishAirwaysi360.com
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F A M I L Y 
I N  T H E

forest
Three generations head to the forest  

to celebrate a 70th

TRAVEL

t the end of a long forest track that snakes its way through 270 hectares of Forestry 
Commission beech forest, Blackwood Forest – one of Forest Holidays’ nine UK locations 
– was the perfect place for three generations to get together for a surprise 70th birthday 
celebration.
From relaxing in the outdoor hot tub to getting competitive in the archery session, 

here are some of the highlights from the weekend.

There are nine Forest Holiday locations to choose from, each set in exclusive 
woodland owned by the Forestry Commission.

Ardgartan Argyll, Scotland  •  Strathyre, Scotland  •  Cropton, North Yorkshire  •  
Keldy, North Yorkshire  •  Sherwood Forest, Nottinghamshire  •  Thorpe Forest, 
Norfolk  •  Forest of Dean, Gloucestershire  •  Blackwood Forest, Hampshire  •  

Deerpark, Cornwall

L O C A T I O N S

A

Is reaching 70 years of age an achievement? Is the biblical 
threescore years and ten a cause for concern? Or perhaps my 
family’s desire to take me away to celebrate is a bigger threat!
‘Unable to avoid the event, I found myself incarcerated in the 

back of a son’s car with increasing feelings of dread about our 
unknown destination. These, however, slowly diminished as 
we turned from a quiet country road to travel down a leafy lane 
through unspoiled woodland, arriving at a superb lodge.
‘Parking space outside where the car can remain throughout 

our stay. Uncrowded – not overlooked. This was beginning to 
feel relaxing!
‘Inside, the rooms were spacious and well equipped with all the 

facilities you could ask for. Already thinking 70 may not be so 
bad, I stepped outside on the balcony hoping to find a barbecue 
– but there was more! A hot tub!
‘I was enjoying being 70 and continued to do so as I cycled 

around the woodland, joining an archery session, having a snack 
at the café-bar-shop and sleeping deeply at the end of the day!  
‘Hope they take me back when I’m 80!’

MALCOLM, 70

This was the perfect place for a big family birthday celebration. 
On arrival you really notice what an authentic forest holiday 
set-up they have managed to achieve; it didn’t feel over-
developed or commercialised. We were really surprised by how 
accessible the place was from South East London – a little over 
an hour and a half’s drive – and, after arriving late, it was nice to 
have the designated car bay by the lodge.
‘The whole family loved the activities; what really stood out 

was that these were run by real experts who were passionate 
about what they did – particularly the forest rangers and 
archers.
‘The kids loved the leaf and bark rubbings, finding and eating 

wild strawberries and looking for slow worms under the 
stones. For most of us it was our first time at archery but we 
had fantastic coaches and before long we were all getting quite 
competitive! We could have easily spent much longer in their 
company – an excellent combination of encouragement and 
good humour.
‘We weren’t sure how we’d get on with the bikes as our kids 

spend most of their time on scooters, but Lucy’s squeals of 
delight as we rode round with her tag-along bike attached to an 
adult bike soon ended that concern. And the tracks were really 
well set out and signposted, suitable for all abilities.
‘Is there anything we’d have done differently? Well perhaps 

paying more attention to the address before we left might have 
helped us avoid driving half-way through a field before realising 
we’d gone wrong (although the family of rabbits we spotted was 
a nice surprise).
‘We could also have extended the stay and explored more 

of the local area and countryside: we made it as far as the 
pretty village of East Stretton and had an excellent meal at the 
Northbrook Arms, but otherwise found that there was plenty on 
site to keep us busy and entertained for a weekend.’

JAMIE, 38

I loved Forest Holidays because all of the activities we did were 
so fun. I especially liked the archery. It was amazing to have our 
own hot tub and I really liked going on the tag-along bike.’

LUCY, 9

Our weekend in a Golden Oak three-bed cabin was so brilliant 
it almost leaves me speechless (but not quite!). We had a truly 
memorable time celebrating Himself’s special birthday, enjoyed 
by all 12 family members, ranging from five months to 70 years 
old.
‘On arrival we noticed that our cabin was sympathetically 

positioned in the forest environment, surrounded by Nature 
and affording space and privacy to all. And how convenient to 
be able to park outside our cabin throughout our stay!
‘Inside it was light and spacious, with a real wow factor. 

Everything from the beautiful oiled wood dining table to the 
smallest item was spotless, luxurious and so well maintained 
as to look unused. Add to that two bathrooms, a wood-burning 
stove, huge windows with forest views, piles of fluffy white 
towels, slippers, robes, crisp linen on comfortable beds and 
– the pièce de résistance – the hot tub, with its own towels! 
Relaxing in there, with a canopy of leaves overhead, we felt like 
the only inhabitants of our own forest world. Truly magical! 
And how beautiful it would be in winter, too – especially in 
snow.
‘This was such a great place for all our family to get 

together (sometimes literally – all in the hot tub!). Totally 
uncommercialised yet with everything we could have needed, 
including a big barbecue which we used on the last night before 
setting off on our separate ways the next day.
‘A small but well-stocked shop-bar-café with outdoor seating 

made for enjoyable light snacks and drinks. Curry or pizza 
could be ordered in but we weren’t there long enough to try 
that – maybe next time! We enjoyed hiring bikes and activities 
were available for all ages; we booked archery and bug hunting, 
which were great fun for all.
‘A fabulous place – can’t wait to go back!’  

BOBBY, 69

I loved the archery and going in the bike trailer and the hot 
tub. I liked it when we got muddy and it was fun looking under 
stones for centipedes and slow worms.’

CHARLIE, 6

Inspired to book your own forest getaway?
n  Details of locations and activities are at  
forestholidays.co.uk/locations
n  Cabin details are at forestholidays.co.uk/choose-a-cabin  
n  More on Forest Holidays is at aboutus.forestholidays.co.uk 

FIND OUT MORE

http://www.mygreenpod.com
https://twitter.com/mygreenpod
http://forestholidays.co.uk/locations
http://forestholidays.co.uk/choose-a-cabin
http://aboutus.forestholidays.co.uk
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he birth of the Brittany Ferries fleet can be traced 
back to a revolutionary Breton farmer operating 
in the early 1970s. Undeterred by unsupportive 
banks and the ridicule of shipping operators, 
Alexis Gourvennec took it upon himself to raise 
the funds to charter a ship and open a trade 
route linking the agricultural heartlands of 
Brittany with the UK.
The timing was right: Britain was about to 

enter into the European Economic Community 
(EEC), which Gourvennec believed may weaken 
internal French markets. In launching BAI (the 
fore-runner to Brittany Ferries), Gourvennec and 
his collective of fellow French farmers aimed to 
take power from Paris, develop Brittany for the 
benefit of its people and show the world that a 
peasant ship owner could make a success of a 
route that others dismissed as folly.
And so, with a converted tank carrier, the 

company was launched. Kerisnel set sail from 
Roscoff on 01 January 1973, the day that Britain 
joined the EEC, with a cargo of artichokes and 
cauliflowers destined for Plymouth.
The rest, as they say, is history – but it’s a 

history with an interesting twist. There was 
certainly a market for goods exported from 
western France to the UK, but it soon became 
clear that the potential was not only in rich 
agricultural exports, but in the import of British 

his summer, Brittany Ferries completed the final 
phase of a project to reduce the environmental 
impact of its fleet.
In total, £60m has been invested over 18 months 

to install so-called ‘scrubbers’ to six cruise-
ferries. These vast and technically complex 
funnel systems are the maritime equivalent of 
catalytic convertors in cars, stripping sulphur 
from emissions and significantly cutting 
particulates released into the atmosphere.
The project is part of the company’s drive to be 

tourists eager to experience for themselves the wider riches of the Brittany region. 
Today British visitors comprise the vast majority of Brittany Ferries’ cargo.
But the company has not changed in its raison d’être. Kerisnel was the vehicle 

to develop regions that had been largely forgotten by more affluent centres of 
commerce and to improve links with other countries. 42 years on, with 10 routes, 
11 ships and crossings to Cork in Ireland and Santander and Bilbao – as well as five 
between the UK and France – you might well say that the Breton farmers have 
achieved their aims. 

guardians of the land as well as stewards of the sea.
Brittany Ferries also works closely with ORCA, a leading whale and dolphin charity 

dedicated to studying and protecting whales, dolphins and porpoises in UK and 
European waters. Wildlife officers use regular sailings to collect vital data on animals 
sighted from Brittany Ferries vessels and enthuse passengers with interactive talks, 
children’s activities, quizzes and deck watches. 
Working with SAHFOS (Sir Alister Hardy Foundation for Ocean Science), the 

company’s Plymouth to Roscoff sailings are involved in the world’s oldest continuous 
environmental survey, measuring the health of seas and oceans. Continuous plankton 
recorders (CPRs) are towed by Armorique as part of her day-to-day ferry operations, 
recording plankton and helping build a picture of changing patterns and migratory 
trends.

If we are proud to be Breton and 
French, then it is also true that we are 
also profoundly European. We took 
risks to help develop our region in the 
knowledge that this project would 
not be to the detriment of others, but 
rather to their benefit too.’

ALEXIS GOURVENNEC
Founding father of Brittany Ferries

When a revolutionary Breton farmer linked Brittany with the UK, Brittany Ferries was born

TRAVEL V I V E  L A 
R E V O L U T I O N !

T

STEWARDS OF
THE SEA

T

Want to take to the seas for your next trip to Europe?
n  View timetables and book crossings at brittany-ferries.co.uk
n  More on Brittany Ferries’ sustainability initiatives is at  
brittany-ferries.co.uk/information/environment

FIND OUT MORE
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Brittany Ferries’ 
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To enter visit mygreenpod.com

We’ve got our hands on a bunch of prizes from fantastic companies that 
are choosing to do things differently. We love them all and we want to 
give you a chance to get to know them, too – so we’re running these 

competitions so you can have a go and see for yourself.

We’ve hand-picked this selection of green pearls – from a first-class 
Orange mountain bike to designer swimwear – to keep you looking  

great and feeling glam in the months ahead.

No catch. No pressure. Just enjoy!
You can enter all our competitions and view more prize details – plus any 
terms and conditions – by visiting mygreenpod.com/competitions. Share 

them with friends, spread the word and update us with your experiences if 
you’re one of our winners. Good luck!

WIN 
AN ORANGE MOUNTAIN BIKE 
(RRP £1K)!
Expect quick handling and rapid acceleration from 
the Clockwork 120 mountain bike, which has a 
lightweight aluminium frame and 27.5 inch wheels. 
It guarantees a great ride – whether you’re going 
for a quick blast round the local woods or an epic 
voyage into the wild – and we’ve got one to  
give away!

Deadline for entries: 01.03.17

WIN 
RUBYMOON SWIMWEAR!
All profits from RubyMoon ethically made 
swimwear go to women entrepreneurs in 
developing countries. The stylish designs, made 
with an eco-fabric with Xtra Life Lycra, are 
unique, flattering and in some cases reversible. 
Six lucky winners will get to choose their own 
designer swimsuit (or bikini) from nine 
flattering styles!

Deadline for entries: 01.03.17

WIN 
A DIVINE CHOCOLATE  
FLAVOUR DISCOVERY HAMPER!
Divine Chocolate is the only Fairtrade chocolate 
company that’s co-owned by cocoa farmers, who 
receive 44% of profits (see pp32-33). Three lucky 
winners will receive a hamper packed with every 
flavour of Divine chocolate bar – from milk, white 
and 70% dark to Toffee & Sea Salt, Ginger & 
Orange and Raspberry.

Deadline for entries: 01.03.17

http://www.mygreenpod.com
https://twitter.com/mygreenpod
http://brittany-ferries.co.uk
http://brittany-ferries.co.uk/information/environment
http://mygreenpod.com
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WIN 
A PUKKA HERBS NIGHT TIME BUNDLE !
Ethical and organic herbal wellbeing experts Pukka Herbs have two natural 
solutions to help manage the everyday sleep problems many of us face. 25 
winners will receive a bundle containing Pukka’s Night Time tea and Night 
Time supplements. The unique blends of organic herbs will help to relax a 
restless body and mind.

Deadline for entries: 01.03.17

WIN 
WELEDA ‘JARDIN DE VIE’ EAUX NATURELLES 
PARFUMÉES! 
Three lucky winners will receive a set of Weleda’s organic ‘Jardin de Vie’ 
fragrance range, which was recently awarded an Ethical Consumer Best 
Buy label. Each fragrance – Agrume, Grenade, Rose, Onagre and Orange 
– is reminiscent of a beautiful garden, from the exotic and oriental to the 
traditional and Mediterranean.

Deadline for entries: 01.03.17

WIN 
A STAY FOR TWO AT THE TREEHOUSE AT  
HARPTREE COURT! 
Courtesy of TrueSpeed, one lucky reader will win a two-night stay for 
two at the Treehouse at Harptree Court, Somerset. You’ll get to enjoy a 
magnificent copper bath tub and wrap-around stargazer’s balcony, all half-
way up a tree! It’s low impact, but reaches new heights for glamping and 
all-out luxury.
Deadline for entries: 01.03.17

WIN 
A LUNETTE CUP STARTER BUNDLE!
The Lunette menstrual cup is one of the best menstrual cups for beginners 
– you can even choose from five different colours and two sizers. Two 
winners will receive a Lunette cup starter bundle, containing everything 
you’d need to get started with a Lunette menstrual cup – including a special 
cup cleanser.

Deadline for entries: 01.03.17

MARKETPLACEMARKETPLACE

Find out more at mygreenpod.com/marketplace

Black Friday or not, we’re offering £5 off every purchase over 
£20 on the mygreenpod.com Marketplace. 
Shop with a lighter touch this Christmas. 

 
Simply use code MGPXMAS

Offer ends 23 December 2016.

https://twitter.com/mygreenpod
http://mygreenpod.com/marketplace


Book Now
BritishAirwaysi360.com

Conceived and designed by Marks Barfi eld Architects,
creators of the London Eye

Find us in Brighton,
on the beautiful south coast
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